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POSTERS PREPARED BY SCHOOL CHILDREN
MILK-FOR-HEALTH CAMPAIGNS
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Bureau of Dairying

TTHE ILLUSTRATIONS

in this cir-

cular are of posters made in connection with milk-for-health campaigns.
Most of these posters were made bychildren and represent the work of both
city and rural boys and girls of all ages,
from the lowest grade to the last year in
high school.
few of the posters included were prepared by college students.
In most cases these posters were made in
contests in which the pupils of one school
competed with those of the same grade
These poster contests
in other schools.
were conducted in connection with milkfor-health campaigns carried on by the
communities in which the children lived,
with the cooperation of the State agrithe Bureau of Dairying, United States Depart*-
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aecs

YOttft

bftiCi .fiCfii?

cultural college and
ment of Agriculture.
The aim of an educational milk campaign is to encourage an
intelligent use of milk for the purpose of improving health and
reducing undernourishment. This work is described in Department
Circular 250, " Educational Milk-for-Health Campaigns."
The
making of milk posters has been found a helpful feature of these
campaigns, and reproductions are published here with the hope that

may be useful as suggestions to persons planning to conduct
similar campaigns.

they

SUGGESTIONS TO MILK-POSTER COMMITTEES
It is very important to work out a carefully detailed plan for
handling a milk-poster contest. In cities this is often managed more
easily than in the county-wide contests where a larger area, with
communities more or less isolated, must be considered. It is suggested that the committee in charge of school posters first consult
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with the school superintendent in order to obtain his approval of
the plan, as well as his active cooperation in interesting the teachers.
The cooperation of the art supervisor is essential, and, if possible,
this supervisor should be chairman of the poster committee.
It is
well to request the superintendent of schools to send to each teacher
a letter of information, accompanied by poster suggestions and conThe teachers' institute furnishes a good opportunity for
test rules.
presenting the plan of the
milk campaign to all the
teachers of a county.
It is desired, wherever possible, to have all school children from the first grade up
enter the milk-poster contest.
Competition, however, should
be between children having
similar attainments; that is,
all the eighth grades in the

county might compete with
each other, the seventh grades
with other seventh grades, and
so on.
Some unusual condifig. i
tions have been found where it
has been deemed advisable to have children of certain schools compete
with others within their own groups rather than on a city or countywide basis. An illustration of this is the foreign section of a city,
where the children are devoting their energies not only to the regular
curriculum but also to learning a language and unfamiliar customs.
It would be obviously unfair to have them compete with those who
already know the language and customs and have only the regular
educational program to consider.

In each contest the
of

the

poster

size

should

be

Many

schools
have found that paper 14
by 22 inches or 22 by 28
inches is most satisfactory,
although smaller sizes arc
frequently used to good
specified.

advantage.
The
should be specified

or
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pencil.
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whether the posters are to
be made with paint, crayon,
charcoal,
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fig. 2
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lower grades are frequently allowed to use cut-outs pictures, drawings, or designs cut from magazines, newspapers, or other posters.
They also use free-hand paper cutting. The upper grades and high
school as a rule make their posters free-hand, using paper cutting,
charcoal, pencil, crayons, water colors, ink, or other suitable material.
The time for completion of the work and the place for assembling
the posters should be definitely stated. The teachers usually select
at least three of the best posters from each grade in a school and
submit them to the committee.
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There may be prizes or not, as the committee wishes. When
prizes are offered, there is more widespread interest among the children if in addition to the first and second prizes there are several
smaller prizes.
The poster committee should make arrangements for having the
posters judged and prizes awarded. The committee should also arrange for displaying the posters in school buildings, libraries, or
other public places. Store windows are commonly used for this
purpose and they are usually available.

HOW

<

TO MAKE A POSTER

Poster making
so quickly

is creative
Its object is to convey ideas
and so forcefully that they will catch the attention of the

PALS
Fig. 3

Fig. 4

reader and induce him to action. Therefore, the first essential is an
idea or message. Milk-for-Health presents a good basis for a mesMilk-for-Health posters should be made attractive. It is not
sage.
wise to attempt to teach health by showing the opposite of health.
When health is portrayed on a poster it should be made so attractive,
radiating joy and happiness, that both the maker of the poster and
the reader will wish to endeavor to imitate this likeness. The teacher
may wish to get the pupils to suggest hoAV health looks when illusSome of these attributes are as follows Smooth skin,
trated.
glossy hair, sparkling eyes, smiling expression, gracefulness, happiness, energy for work and play, eagerness for study, sturdy appearance.
How, then, can we illustrate Milk-for-Health? Since the children must first have an idea, the teachers as a rule find it advisable
to question them and obtain from them statements regarding Milk:

4
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for-Health. After these have been listed, it is usually a good plan
to take the statements one by one and ask the children to simplify
and shorten them, that they may be suitable for use as legends on
the posters. Brevity and forcefulness are fundamental. At the
close of this circular are legends which have been prepared and
used on posters made by children in Milk-for-Health campaigns.
Having decided on a suitable idea, it is well to consider its presentation.
The child can not express anything pictorially without
first having a vision or a concept.
His thoughts will center around
his own experiences, and through these he gets his concepts and ideas.
The teacher should, therefore, be sure that the children have a clearcut idea before having them attempt to present it pictorially. Many
teachers find it expedient to have the children present a rough sketch
before working on their poster paper.
Both pictures and lettering may be made of flat one-toned paper,
which are cut and pasted on contrasting foundation paper. This
^

makes

An

a very simple poster.
illustration is shown in

Figure

STATION

BROADCASTING
IX
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1.

The use

of two or more
tones of the same color or
a combination of colors
represents advanced steps
of the same plan of paper
cutting.
(Fig. 2.)
In some of the more remote localities, materials
for paper cutting are not
available.

Magazine

cut-

outs (fig. 3) may be used
in this case
and, when
possible, the lettering may
Fig. 5
The letalso be cut out.
tering, like the picture, should be simple in design, so that it may be
quickly read.
Charcoal makes an effective medium for posters, but special care
is necessary to prevent its smearing.
Pen and ink sketching is frequently used. Colored crayons (fig. 4) or water-color paints (fig. 5)
are well adapted to poster work.
It should be borne in mind that neither color nor design will make
the desired impression unless there is a real message told in a clearcut simple way. The picture and the printed message should say
the same thing, thus giving unity of thought. Experience in a large
number of contests has shown that the judges invariably select as
prize winners those posters which are simple as to design, harmonious as to color, truthful and forceful as to message.
There seems to be a strong tendency among art teachers to encourage group work on posters, thus developing community consciousness.
This group work is approached in different ways according to the group and the personality of the teacher. One plan is to
have each child prepare a poster setting forth his ideas. When
finished these sketches are displayed, their merits discussed, and the
best ones chosen by the children with the aid of the teacher.
These
;
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worked upon by the

entire
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group in order that they

may represent the composite thought and skill of all.
When paper cutting is made the medium for a composite

poster,

the teachers frequently have all of the children cut out the object
to be portrayed, such as a milk bottle, cow, child, or milk wagon.
The best forms are then selected for the poster which is to represent
the entire group. In a contest where prizes are given, the prize in
such a case will be presented to the group rather than to an individual.
Group work of this kind is certainly of unquestioned value educationally, as it leads the children to develop their own ideas.
It is
of civic value in that it promotes group thought in regard to a

community

project.

CONSIDERATIONS IN DESIGNING
1. The poster should attract attention by telling its story quickly
and effectively. Only one story should be told in each poster.
Avoid dividing interest by having a poster tell more than one story.
2. The poster must make the reader wish to obey its message.
3. The story told by the poster must be based on facts.
It must

not be overstated or make unfair comparisons.
4. The poster must be simple and interesting and as beautiful as
possible.
The only lettering on the poster should be that contained
in the legend, and this should be as brief as possible.
Objects and
letters should be drawn with the idea of being seen at a distance.
Small details should be avoided.
5. It is usually more effective to use only one medium in making
a poster, as cut-out paper, paint, ink, crayon, or pencil, but never
To have several mediums gives the
all of them on the same poster.
impression of disorder rather than unity of thought and expression.
When possible the lettering should be done with the same medium
This is not always practicable, however, beas the picture itself.
cause of lack of suitable materials. Rules should be sufficiently flexible to permit all children to enter the poster contest.

—

The name, age, grade, teacher, school, county, and
6. Signature.
State should be written on the back of each poster. It is very important to have all these carefully given.

POINTS FOR JUDGING
Every poster should illustrate clearly and forcefully a central
theme or message. Its legend should be brief and vigorous. The
following points should be taken into consideration when judging
posters: (1) Originality; (2) truth and forcefulness of the message; (3) workmanship.

LEGENDS FOR MILK POSTERS
The following legends haA'e been selected from milk posters submitted by school children. Thev cover such points as "Milk for
health," "Milk, a food for children," "Milk, a food for athletes."
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( Solhealth. Drink milk.
bottle of milk.)
Get a sure grip on health. Drink milk.
(Fist and bottle of milk.)
Drink milk. It makes better citizens.
"We want milk.
Long live the eow.
(Boy with footAthletes need milk.
ball or bat.)
The army of health. (Milk bottles
arranged in battle formation.)
The foundation of health. (Pouring
milk into glass.)
Get wise. Use milk.
Milk makes muscle. (Athlete.)
Milk makes us grow. (Child on scale
with measuring rod.)
Milk for lunch. (Child with bottle of
milk.)

A

Drink milk and keep the farmer milk-

Milk makes muscle.
Just from the milky way.
Fountain of youth.
Health in every drop.
You can tell I drink milk.
Milk is health insurance.
Why a cat has nine lives.
A nation's power.
The power behind the bat.
Station M-I-L-K broadcasting health.

Guard your
dier

and

ing.

Milk

—A

source of energy, health, and

strength.

We're on our way to Healthland.
quart a day keeps the children at

A

play.

—Economy—Health.

Milk

Use milk.
The milk way
Flowers

is

need

the health way.
children

water

—

need

milk.

A milk drive.
We had our milk. We
The road

did not.

to health.

Milk, the staff of life.
He will win, he drinks milk.
Guard your health.
The foster mother of the human race.
to Healthland.

She tops the world.

No
To

milk, no work.
(Pointing to bottle of
health.
milk.)
Sail to the land of health.
Milk makes kids healthy.
The milk express.
Milk puts the I Can in the A-mer-ican.
I'm being raised on milk. Watch me

grow.

only.

Day by day

take the milky way, and

grow

better and better.
Milk, the star food.
Milk, the life saver.
Milk wins.
Milk is a winner for every dinner.
Fresh milk for the rising son.
The health dance.
Health for your city. Drink milk.
The way to health.
I'm your friend. Drink more milk.
you'll

(Cow.)

Backed by the

best.

(Bottle of milk.

Flag.)

Health deliverer.
Here's to health.

Milk builds teeth and bone.
The key to health.

From Milkland

cargo of health.
Stepping stones to health.
Be ye drinkers of milk, not hearers

Milk, beacon light to health.
(World.)
It's built on milk.
Try milk, master of health.
Milk for health.
Delivering health.

From sun up

to sun

down, your best

friend.

Milk

is

the Hercules of the world.
(Milk botof health.

The pied piper

tle as piper.)

Gas for

cars.

Milk for kids.

Station C-O-W broadcasting health.
Wise scouts drink milk.
Milk the keynote of health.
Milk, a high-power food.

Drink milk and
Milk,

make

live long.

the national drink.
in hand with health.

it

Milk is hand
good investment in health.

A

More

milk.

Better lessons.
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