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NEW INDEX NUMBERS OF FARM MARKETINGS AND HOME CONSUMPTION

by

Ernest W. Grove, Head, Farm Income Estimates Section,

and

Margaret F. Cannon, Analytical Statistician,
Agricultural Marketing Service*

Purpose of the Index Numbers

This report presents a new index of the
volume of farm marketings and home con-
sumption. It provides for the first time a
complete set of subindexes in this new
series. And it gives detailed weight-period
data on prices, quantities, and values under-
lying the index numbers. '

The new index was designedas a summary
measure of changes in the quantities in-
cluded in the commodity elements of real-
ized gross farm income. It covers all
commodities included in gross farm income
except those few that are estimated on a
value basis and for which no quantity in-
formation is available. It includes quan-
tities of farm products sold by farmersand
also quantities consumed directly in farm
households on farms where grown. These
are usually referred to collectively as
‘““home consumption.’’

Like gross farm income, new index
numbers are available on a calendar-year
basis back to 1910. There are three prin-
cipal index series comprising (1) the volume
of farm marketings, (2) the volume of home
consumption, and (3) the volume of farm
marketings and home consumption. Inaddi-
tion to these annual indexes, monthly index
numbers have been prepared from 1947 to
date for the marketings component.

The three principal indexes are divided
into subindexes for all crops and all live-
stock and livestock products, and for each
of the major crop and livestock commodity
groups. A set of subindexes also provides
a breakdown between food and nonfood com -
modities. The index for home consumption
covers food products only, because noquan-
tity data are available for fuel wood, the
only nonfood home consumption item in-
cluded in gross income.

*With the assistance of Eunice P, James, Mildred E. Stringer,
Frances A. Spafford, and Cerelda J. Davis.

Although measurement of the physical
volume factor underlying gross income is
the main purpose of the index, italso serves
other purposes. One example is use of the
marketings index as a measure of the total
volume of farm products requiring trans-
portation. Most important, however, the
major subindex for food products servesas
a measure of changes in food production on
farms as indicated by farmers' sales and
home consumption. The food index combines
all farm products used primarily for food.
It represents about three-fourths of the total
index in terms of commodity coverage.

Current up-to-date index numbers in the
marketings and home consumption series
may be found inperiodicissues of The Farm
Income Situation and The National Food
Situation. Every issue of The Farm Income
Situation includes index numbers of the
volume of marketings for the most recent
months. These monthly index numbers are
not adjusted for seasonal variation, but they
make possible a useful comparison of the
current situation with corresponding months
of previous years. In addition, revised an-
nual index numbers will be reported in The
Farm Income Situation in September or
October each year, along with preliminary
indications for the current year.

Table 1 of The National Food Situation
provides a regular up-to-date summary of
the annual indexnumbers, including the total
index for all commodities but with main
emphasis naturally on the food subindexes.
At regular intervals throughout the year, it
includes preliminary index numbers for the
year as a whole based on the latest crop
production estimates and other available
information. These are used as an indica-
tion of prospective food supplies for the
year.

Description of Results

Changes over time in the index of the
volume of farm marketings and home con-



sumption, and in its principal subindexes,
are best summarized and interpreted with
reference to the accompanying charts (fig -
ures 1 to 5). Figure 1 contrasts the move-
ments in marketings and in home consump -
tion in relation to the total index for the two
combined. The volume of farm marketings
has risen substantially during the last 45
years, and although volume of home con-
sumption has declined, its weight inthe total
index is so smallthat the increase in volume
of marketings plus home consumption has
been only a little less than the increase in
marketings alone. Total volume of farm

marketings has more than doubled since
1910, and the volume of farm marketings
plus home consumption has increased 90
percent. More than half of the totalincrease
occurred in the single decade 1935-45.
Total volume of farm food products con-
sumed directly in farm households has
declined rather steadily during the last 45
years, except for a sharpup-turn duringthe
depression years of the early 1930's. The
decline in home consumption of livestock
products has been somewhat less marked
than the decline in crops. Most of the drop
in home consumption was associated with a
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rapidly declining farm population. But some
downward trend is evident in the volume of
home consumption even after it is put on a
per capita basis, so that part of the decline
must be attributed to the increasingavaila-
bility of foods for purchase by farm families,
and perhaps also to an increase in their
purchasing power.

Per capita volume of home consumption
has declined about 10 percent since 1910
(figure 2). The increase in total home con-
sumption during the early 1930's is only
p?.rtly eliminated on a per capita basis, in-
dicating some reversion to a dependence on

home-produced food during depression
years. An even sharper increase in per
capita home consumption occurred during
World War II, whenavailability of purchased
food, especiallylivestockitems, was limited
by rationing.

Figure 2 also shows the volume of mar-
ketings plus home consumption per capita
of the total population in the United States.
Because of marked variation in export de-
mand for farm products, changes in per
capita total volume are not so readily in-
terpreted as those in home consumption
alone. However, the downward trend in per
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capita marketings and home consumption
in the decade 1925-35 is noteworthy, as is
the even sharper up=-trend in the following
decade. Perhaps the main conclusion to be
drawn is that, on a per capita basis, volume
of farm products tends to decline in re-
sponse to a long-run decline in demand,
and rises rapidly in response toa sustained
increase in demand. Per capita volume of
farm marketings and home consumption
reached a peak in 1944, and during the next
10 years followed a slight downward trend.
In its effects on farm prices and incomes,
however, this recent decline was not enough
to offset a sharp reduction in export de-
mand for farm products since the war and
early postwar period.

Trends in food and nonfood products in
the index have been quite different (figure
3). Since 1910, volume of food marketings
and home consumption has nearly doubled
and has increased about 25 percent more
than the volume of nonfood marketings.
Volume of food products increased fairly
steadily during the whole period, but the
sharpest increase occurred in response
to the increased demand for food during
World War II. Volume of nonfood marketings

increased a little between 1910 and 1940,
but rose about 50 percent after 1940.

Except for wool and a few minor items,
the nonfood index is composed entirely of
crops. These include cotton, tobacco, feed
crops, legume and grass seeds, and oil-
bearing crops other than peanuts. Both
seed and oil-crop groups have risen sub-
stantially during the last half century.
The nonfood index is dominated by tobacco,
feed crops, and cotton. Only moderate
increases have occurred in tobacco and
feed crops, primarily in the last 15 or
20 years. Cotton exhibits marked year-to-
year fluctuations but hardly any long-term
trend.

The volume of food crops marketed, on
the whole, has increased somewhat more
than that of nonfood crops. Consequently,
the index for all crop marketings in figure
4 shows a slightly greater upward trend
than the index for nonfood marketings in
figure 3. Marketings of vegetables, fruits,
food grains, and sugar crops all show
some increase, the size varying from
large to small in the order listed.

As shown in figure 4, marketings of
livestock and livestock products have ex-
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panded more rapidly than crop marketings.
The increase was especially marked dur-
ing World War II, a period in which there
were large exports of meat and dairy
products and some substitution of poultry
for meat animals in the domestic market.
Another sharp increase in the marketings
of livestock and livestock products started
in 1949 and continued without interruption
to the present time.

Subindexes for crop marketings are too
numerous and their movements too diver-
gent for graphic summary, but major
subindexes inthe livestock group are readily
summarized (figure 5). By far the largest
increase was in poultry and eggs, for which
total marketings almost quadrupled in the
last 45 years. Almost three-fourths of this
increase occurred after 1940, due in sub-
stantial part to the phenomenal increase in
marketings of broilers. Dairy products
show the second largest increase in the
livestock group, with meat animals third.
Marketings of dairy products rose fairly
steadily during the last half century for
a total increase of approximately 165 per-
cent. The growth in sales of meat ani-
mals has been less steady and less rapid,

but even so, they have about doubled since
1910.

Comparison with Other Volume Indexes

The new index replaces the previously
used annual index of farm production for
sale and home consumption. It differs from
the old index in that: (1) The base period
is shifted from 1935-39 to 1947-49; (2)
more up-to-date price weights (1947-49)
are used for the period since 1939; (3) the
commodity coverage is increased; and (4)
crops sold or consumed inthe calendar year
are included regardless of when they were
produced. The old index of production for
sale and home consumption included crops
sold or consumed from the given year's
production, although some of the sales and
consumption actually extended into the next
calendar year.

The monthly and annual index of the

physical volume of farm marketings has
also been replaced bythe marketings com-
ponent of the newindex. The new marketings
index differs from the old in the following
details: (1) The base period is shifted from
1935-39 to 1947-49; (2) more up-to-date
price weights are used for the period be-




ginning with 1940; (3) the commodity cov-
erage is increased; (4) subindexes for food
and nonfood commodities are provided; and
(5) annual index numbers, previouslyavail-
able only back to 1929, are extended back
to 1910.

The new index of marketings and home
consumption differs in concept though not
generally in commodity coverage from the
index of farm output. The main difference
is in year-to-year timing, for both indexes
reflect long -run changes infarm production
for human use. The farm-output index
covers total production in the calendar
year, including increases or decreases in
the physical volume of farm inventories,
as well as marketings and home consump-
tion during the year. In years when farmers
sell or consume more than they produce,
the marketings-and-home-consumption in-
dex tends to be higher than the farm-output
index; and conversely, it tends to be lower
in years when farmers are buildingup their
inventories.

An important aspect of this difference
with respect to inventories is in the treat-
ment of feed crops. The crop component of
the farm-output index credits farm-pro-
duced feed in the year in which it was
produced, and the livestock component is in
terms of ‘‘product added'’ after a deduction
for feed consumed by livestock. On the other
hand, the marketings-and-home-consump-
tion index includes only feed soldinits crop
component and credits other feedindirectly
in the form of livestock in the year the
livestock is sold or consumed, which is
usually the year following that in which the
feed was produced. This difference in
treatment obviously affects comparability
of the separate crop and livestock com-
ponents of the two indexes, but on an over-
all basis it is merely a special case of the
major difference with respect to inven-
tories. The farm-output index reflects net
increases or decreases in numbers and
weight of livestock on farms and increases
or decreases in stocks of farm-produced
feed; the marketings-and-home-consump-
tion index excludes both.

In short, the farm-output indexmeasures
the volume of farm production when it is
produced, whereas the new index reflects
it only as it enters the marketing system
in the form of sales by farmersoras direct
consumption in farmers' households. But
!aecausg of this characteristic of the new
index, it is the more suitable one to use in
analys'es that relate to the marketing, trans-
portation, or consumption of farm products.

Another new volume indexprepared inthe
United States Department of Agriculture is
the index of supply-utilization of all farm
commodities. The production subindex of
this supply-utilization index falls conceptu-
ally somewhere between the farm-output
index and the marketings-and-home-con-
sumption index, for its livestock component
represents a net marketings concept,
whereas its crop component covers total
output. This index, combining output with
marketings, was chosen as the most con-
venient starting point for index-number
analysis of the total supply and utilization
of all domestically produced and imported
agricultural commodities. It is a special
purpose index designed for comparability
with indexes of other factors affecting sup-
plies of agricultural products, such as ex-
ports and imports. Either the farm -output
index or the marketings-and-home-con-
sumption index is likely to be more suitable
for most other analytical uses.

The production subindex of the supply-
utilization index differs from the index of
farm marketings and home consumption in
that it includes (1) crops used for feed and
seed on farms where grown, (2) changes in
farm inventories of crops, and(3) slaughter
rather than marketings of meat animals so
as to avoid double counting of feeder live-
stock, but (4) makes no deduction to offset
the double counting involved in (1).

Another difference is that the supply-

- utilization subindex starts in 1924 and uses

1947-49 price weights throughout the whole
period, whereas the marketings and home
consumption index starts in 1910 and uses
two weight periods, 1935-39 and 1947-49.
The supply-utilization subindex is broken
down between food and nonfood commodities.
The food group in this case, however, in-
cludes all commodities with any food use
whatever in the United States, in contrast
to the index of food marketings and home
consumption which includes onlythose com-
modies used primarily for food. Thus, feed
grains are counted as food products in the
supply-utilization subindex, but as nonfood
products in the marketings-and-home-con-
sumption index. Since the production and
sale of feed grains can change markedly
from one year to the next,depending mainly
on weather conditions, the two indexes of
food products may differ substantially from
each other in some years.

Method of Calculation

The index of marketings and home con-
sumption is calculated by the familiar



weighted aggregate method. Quantities for
each year are multiplied by fixed prices
as Weights; then price-quantity aggregates
for individual years (or months) are ex-
pressed as percentages of the average
price-quantity aggregate in the base period
(1947-49). The price used as the weight for
each commodity is itselfa weightedaverage
of prices during several calendar years in
which the average price reported as of the
middle of each month in each State is
weighted by the quantity sold during the
month in that State. The same price weight
is used for marketings of a commodity and
for the quantity, if any, used as home con-
sumption.

The old index of production for sale and
home consumption used 1935-39 average
prices as weights for the whole period from
1910 to date. The new index uses them for
the years 1910-39 only, and adopts 1947-49
average prices as weights for subsequent
years. The 1910-39 price-quantity aggre-
gates based on the older weights have been
adjusted or ‘‘spliced’ to the levels indi-
cated by the newer weights on the basis of
overlapped calculations for the single year
1940, Such a splicing adjustment was made
in the aggregate of each group for which a
separate index-number series was com-
puted.

The index is constructed primarily as a
measure of changes in physical volume
associated with changes in realized gross
farm income. As this is its purpose, com-
modities for which quantity data are not
available for the whole period covered by
the index are introduced into the price-
quantity aggregates in the year they are
first included in gross farm income--or
dropped out in the year theydisappear from
gross farm income. In other words, no
‘‘splicing’* has been necessary for the
purpose of bringing new commodities into
the index or dropping old ones out. Where
this occurred, of course, the quantities in-
volved were actually zero or negligible be-
fore a commodity was introduced, or had
become so by the time it was dropped.

Composition and Coverage

The over-all index of marketings and
home consumption is broken down in three
different ways: (1) between crops on the one
hand and livestock and livestock products
on the other, (2) between marketings and
home consumption, and (3) between food and
nonfood products. Subindexes are available
for the principal commodity groups that
compose each of the six major index totals.

The individual commodity composition of the
indexes and subindexes is shown in tables
9 to 13.

The marketings component of the index
includes net quantities placed under Com-
modity Credit Corporation loan just as net
receipts from such loans are included in
cash receipts from farm marketings. Quan-
tities placed under loan are included in the
marketings index for the month in which the
loan is made. If later the loan is repaid and
the commodity redeemed, the quantity so
redeemed is a deduction in the marketings
index for the month of repayment.

Following is a list of commodities or
commodity groups omitted from the old
annual index of production for sale and home
consumption, but added to the new index:
Turkey hatching eggs, honey, beeswax, bees,
horses and mules, tung nuts, dry field
peas, mung beans, avocados, dates, limes,
persimmons, pineapples, pomegranates, fil-
berts, 49 types of legume and grass seed,
broomcorn, flax fiber, hemp fiber and seed,
peppermint, spearmint, popcorn, and vege-
tables grown under glass. The new index
also includes all truck crops, both sales
and home consumption, whereas the old in-
dex covered only commercial production.

As compared with the old monthly index
of the physical volume of farm marketings,
commodity coverage in the new monthly
marketings index has been increased by
the commodities listed in the preceding
paragraph plus mohair, buckwheat, rye,
sorghum grain, apricots, cherries, cran-
berries, figs, olives, plums, prunes, al-
monds, pecans, walnuts, sugar crops,
cowpeas, and hops.

Still omitted from the new index are: (1)
Ducks, geese, guineas, pigeons, quail, and
pheasants; (2) goats, rabbits, fur animals,
and pelts; (3) boysenberries, blackberries,
dewberries, blueberries, loganberries,
youngberries, currants, and gooseberries;
(4) nectarines, bananas, guavas, jujubes,
mangoes, papayas, pricklypears, quinces,
sapodillas, kumgquats, loquats, and tange-
loes; and (5) forest, nursery, and green-
house products.

The list of commodities included in gross
income for which no quantity data are
available is fairly long. Altogether, how-
ever, they account for only 3 percent of the
commodity total included in realized gross
farm income, the over-all coverage having
been increased from 94.4 percent of gross
income in the old index of production for
sale and home consumption to 97.0 percent
in the new index of marketings and home



consumption. Commuodity coverage in the
old monthly index of the physical volume of
farm marketings was only 93.7 percent of
total cash receipts as compared with 97.2
percent in the marketings component of the
new index.

These percentages and those given below
are based on 1950 prices, quantities, and
values, but they would apply approximately
as well to other recent years. Commodity
coverage as a percentage of gross income
has been increased as follows in the new
index of marketings and home consumption
as compared with the old index of production
for sale and home consumption:

Old New
Total marketings and home

COnsSumption...cceeccececees.  94.4 97.0
Marketings c.ceeeeveeereeeess  95.6 97.2
Home consumption ........ 76.8 94.1
Livestock and products.. 99.3 99.7
CTOPS teeeccssaccreoscnscasss  87.8 93.2
Food products .e.ceeeeeenene 97.1 99.5
Nonfood products .......... 86.3 89.3

Coverage is now almost complete with
respect to (1) marketings, (2) livestock and
livestock products, and (3) food items. It is
less so in the case of (1) home consumption,
(2) crops, and (3) nonfood items because of
the continued exclusion from the index of
forest, nursery, and greenhouse products.
These excluded items are in the crop cate-
gory, mostly nonfood, and forest products
are important in home consumption (fuel
wood). Yet, home consumption is also the
category that shows the biggest improve-
ment, from only 77 percent in the old index
to 94 percent in the new. The main reason
in this case is the inclusion of truck crops
produced in farm gardens.

Limitations in the Results

The new index is an improvement over
the old index series that it replaces. It is
well designed for its primary purpose, but
for general-purpose use there remain two
difficulties that could not be overcome.
These are (1) the problem of duplication re-
sulting from interfarm sales, and (2) the
problem of mixed food and nonfood uses for
some commodities.

‘ The marketings component of the index
includes some interfarm sales of livestock,

feed crops, and seeds. The extent of such
duplication cannot be determined exactly,
but it probably did not exceed 10 percent of
the 1950 price-quantity aggregate for the
combined index. Year-to-year changes in
the index are affected only to the extent that
purchases of farm products by other farm-
ers are a varying proportion of total
marketings and home consumption from
year to year. The proportion of interfarm
sales included in the index is not constant.
But changes are usually rather small; and
they probably make little difference on an
index-number basis.

The effect of duplication is even lessim-
portant for the food component alone. In-
terfarm sales of livestock, the only dupli-
cated food item, probably represented about
6 or 7 percent of the 1950 price-quantity
aggregate for the index of total food products.

Interfarm sales are included in the index
to the same extent that they are included in
gross farm income. Thus, some duplication
is essential if the index is to serve its
primary purpose, and there are other uses
for which inclusion of interfarm salesisnot
undesirable--or even essential--as in the
measurement of transportation require-
ments. It is likely to be a weaknessin some
possible uses of the index, however, and it
is mentioned for that reason. The farm-
output index is recommended to those who
need a volume index entirely net of inter-
farm sales.

The second difficulty arises from the fact
that many farm products have both food and
nonfood uses. For example, the meat ani-
mals, included in the food index, have some
important nonfood byproducts suchas hides.
On the other hand, soybeans and cottonseed
are counted as nonfood items although about
40 percent of their end-use value is intheir
oils as an ingredient of food products. Simi-
larly, most of the ‘‘food grains'' are used
in small quantities as feed for livestock,
whereas most of the ‘‘feed grains'' are
used in some small measure for human
consumption.

Each of the farm products included inthe
index has been allocated to the food ornon-
food group in accordance with its major
use as indicated by end-product values.
This procedure was unavoidable but essen-
tially arbitrary, and it may have introduced
a little distortion in the food and nonfood
components of the index. But any such
effect is limited by considerations similar
to those previously mentioned in connection
with the problem of duplication. There is
no ambiguity in the uses of many farm



Products, and secondary uses distinguish-
able for others are in the vast majority of
cases relatively unimportant. These re-
lationships have a certain degree of sta-
bility from one year to the next, and the
effects of arbitrary classificationare prob-
ably small on an index-number basis.

Relation to Index of Prices Received

The previous section considered the limi-
tations inherent in the new index for some
of its subsidiary uses. The main purpose
of its construction, however, wasto provide
a measure of the physical volume factor
underlying the estimates of realized gross
farm income--in other words, a quantity
measure to be used, together with the price
index already available, in the analysis of
changes in farm income. The question re-
mains as to how well the new index fulfills
its objective.

This question resolves itself into the
question as to whether the marketings com -
ponent of the new index, in conjunction with
the index of prices received, satisfactorily
accounts for variations in cash receipts
from farm marketings. As an aid inthisin-
terpretation, figure 6 summarizes changes

since 1910in the volume of farm marketings,
prices received for farm products, and total
cash receipts from farm marketings, with
all three expressed as index numbers on a
1947-49 base. The volume and price in-
dexes multiplied together for anyparticular
year should equal the index of cash re-
ceipts for that year in figure 6. This calcu-
lation works out for most years within a
very narrow margin of error.

The fact that the price times volume
generally equals cash receipts on an index
number basis means that the long-run
bias to be expected in any fixed weight in-
dex, whether of price or volume, is not
evident here. Early-year weights tend to
produce an upward bias in index numbers
for later years. Relatively high prices and
low volume in the early period tend to be
associated with increasing relative volume
and lower relative pricesinthe later period.
And relatively low prices and large volume
in the early period tend to be associated
with relatively higher prices and relatively
smaller volume in later years. Just as
early-year weights tend to produce an up-
ward bias in index numbers, recent-year
weights tend to produce a downward bias.
Actually, the price and volume indexes are

INDEXES OF MARKETINGS, PRICES,
AND CASH RECEIPTS

% OF 1947-49

100

L Volume of farm marketings

/S5 ——

Prices of
farm products

50

25

O bl

Cash receipts from marketings
N AT SN EEE TS NN R

l|11|||ll

1910 1920 1930

U. S. DEPARTMENT OF AGRICULTURE

1950 1960

AGRICULTURAL MARKETING SERVICE

1940

NEG. 3107 -56 (4)

Figure 6
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both based on two weight periods in an ap-
parently successful attemptat compromise,.

The fact that no long-run bias can be
discovered in the price and volume indexes
in relation to cash receipts does notneces-
sarily prove the accuracy of allthree. They
are all based on approximately the same
price and quantity information, and all that
has been proved is thatthis information was
rather consistently used in each of the three
series. In fact, it is not impossible that
biases of an offsetting nature are at work.
The prices received index and the market-
ings index are comparable in their com-
modity coverage, but not in their weighting
systems. As previously noted, the mar-
ketings index uses 1935-39 average prices
as weights through the year 1939, and
1947-49 prices thereafter. The prices re-
ceived index is based on average quantity
weights for the six years 1924-29 in the
period from 1910 to 1934, and on 1937-41
quantity weights from 1935 to date.

Another source of possible discrepancy
is the inclusion in cash receipts of such
items as forest, nursery, and greenhouse
products which, forlack of data, are included
neither in the volume index nor in the price
index. Because of these differences in
weighting systems and coverage, compari-
son of the product of the two indexes with
cash receipts may not be an adequate test
of the accuracy of the indexes themselves.
Yet there is some satisfaction in knowing
that the index numbers satisfy the only test
available.

Although nolong-run bias wasdiscovered,
some short-run or year-to-yeardiscrepan-
cies were found between the price and
volume indexes. An ‘‘implicit’’ price index
for each year was derived by dividing total
cash receipts by the index of total market-
ings, and then expressing the quotients as
index numbers on a 1910-14 base. Differ-
ences between the implicit price index so
calculated and the annual average index of
prices received are rather small in most
years, and not always inthe same direction.
But differences in some years are large
enough to require an explanation.

10

Analysis of these differences indicates
that they are closely associated with the
trend of prices during the year in question.
If prices were declining during the year,
the implicit price index is almost always
lower than the published price index. On
the other hand, if prices were risingduring
the year, the implicit price index is gen-
erally higher than the published price
index.

These discrepancies arise from the fact
that the annual index of prices received is
a simple unweighted average of the 12
monthly index numbers, whereas the im-
plicit price index represents a weighted
average of prices received throughout the
year. Since the volume of marketings is
generally about 50 percent larger in the
second half of the year than in the first
half, a decline in prices during the year
means that a simple average of the 12
months gives too little weight to the lower
prices in the second half and too much
weight to the higher prices of the firsthalf.
Conversely, when prices are rising, a
simple 12-month average price index gives
too little weight to the higher prices in
the second half of the year and too much
weight to the lower prices in the first
half.

This possible source of bias inthe short-
run analysis of changes infarm incomeis of
little importance when there are nomarked
price trends during the year. When there
are such trends, however, they must be
taken into account if errors in income
analysis are to be avoided. For example,
the implicit price index is considerably
lower than the published index for 1920,
1937, 1951, and 1952, when prices declined
rapidly during the year. On the other hand,
for 1941, 1946, and 1950, when prices rose
substantially, the implicit price index is
noticeably higher than the published index.
Although discrepancies were not large in
1953 and 1954, the generally downward
trend of prices in those years produced
implicit price indexes one and two points,
respectively, below the 12-month average
index numbers of prices received.



Table 1.- Farm marketings and home consumption: Index numbers of volune,
by major subindexes, 1910-5L

(1947-49 = 100)

: Marketings : Home consumption
Year Livestock Livestock °

. and . Crops . Total . and : Crops Total

; products ; ; ; products °
1910 : 50 53 51 135 138 136
11 : 5k 57 55 13k 138 135
1912 H 53 59 55 132 143 135
1913 : 53 58 55 132 134 133
1914 52 59 55 132 139 134
1915 54 63 58 135 140 136
1916 56 59 58 132 134 133
1917 : 56 56 56 131 142 134
1918 : 61 61 61 132 138 134
1919 : 62 62 62 131 131 131
1 : 58 59 58 127 136 130
13222 58 6 60 126 128 127
1922 63 60 62 126 139 129
1923 68 60 64 12k 128 125
1924 : 69 67 68 126 122 125
1925 67 65 66 123 118 122
1926 : 68 69 68 123 127 124
1927 : 69 69 69 123 116 121
1928 : 70 69 70 119 124 120
1929 H T0 T0 T0 115 121 117

: 0 66 68 118 121 119
iggg ;o 66 68 124 133 126
1932 69 63 66 132 134 132
1933 : Tl 61 67 132 135 133
1934 : T4 56 66 127 128 127
1935 65 57 61 120 133 124
1936 71 60 66 121 121 121
1937 : 69 70 70 118 128 121
1938 : T2 73 T2 119 124 1%20
1939 : 76 Th 75 120 129 b
1 : 81 T2 T7 117 126 119
13!1:?. 8l 73 79 13 122 ]::1116;
1942 : 93 88 110 12 o
1943 : 103 79 93 12 ﬁ ].1!?»
194 : 107 85 98 m 12 13
1945 : 105 87 %8 12 A 13
1046 : 103 % % b 105 106
v P % pé 100 98 99
1949 : 101 106 103 ok 96 95

: 100 9 93 92
1353 : 183 gﬁ 101 %2 90 o1

2 : 105 86 90 87
1952 109 100 8 82
1953 : 113 107 118 % 82 79
195k : 17 102 1
Continued -
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Table 1l.- Farm marketings and home consumption:
by major subindexes, 1910-54 - Continued

(1947-49 = 100)

Index numbers of volume,

: Marketings and home consumption : Food :
: : : : : ! Nonfood
Year . Livestock | : : . Marketings . marketings

, ood . Crops . Total , Marketings . and home ’ 1/

. bproducts | : : . consumption °
1910 : 59 57 8 48
1911 : 62 61 21 51 ?Z »6,3
1912 : 61 63 62 51 60 70
1913 : 61 62 61 51 59 70
191k : 60 63 61 52 60 64
1915 : 62 67 6l 5k 62 71
1916 : 64 63 6l 55 63 68
1917 : 64 60 62 sk 62 63
1918 : 68 65 67 60 67 67
1919 : 69 65 67 59 67 68
1920 : 65 63 64 64
1921 6 67 5 % P &
1922 : 69 64 67 62 68 62
1923 : 73 63 69 65 T1 62
192k : 75 70 72 67 73 >
1925 : 3 68 T0 6l 70 ";h
1926 : 73 72 73 66 T2
iggg : ';4 T T3 68 73 g

: 5 T2 h 6
1929 : 75 T2 h 6 3111 3
1930 : 75 6 2
1531 T & 7 6s % 3
1932 : 5 66 71 66 T &
1933 : 7 6l 72 67 713;’ &
193k : 79 60 Tl 69 . o
1635 : 70 61 66 &3 2 22
1936 : 76 63 71 67 3 2
1937 : T4 73 T4 68 13 63
1938 : 7 5 76 T2 73 1
1939 : 80 76 7 75 % Lo
1940 : 8l
1941 ;86 7% 8 I S 7h
1942 : 95 83 90 91 2 T
1943 : 10k 81 ol o1 93 78
19k : 107 87 99 102 198 %0
1945 : 106 89 99 102 03 8l
1946 : 10k 87 97 101 103 85
1947 : 103 96 120 oo 102 78
Eo S 2 o7 9 % %

1o 106 103 100 100 2

: 3
1950 : 102
1951 : 105 SZ 1(93 180 99 99
% i 107 99 104 108 o0 4

: 110 106 108 102
1954 109 106

13 101 108 111 108 1%

1 :
1/ There are no nonfood items in the home consumption index
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Table 2.- Farm marketings: Index numbers of volume, by cammodity groups, 1910-5k y

(1947-49 = 100)

Livestock and products . Crops
: : : : . Cotton
: : : : : : nt
Tear Meat ' Dairy & TOWMTY ! popen . Food . Feed | ( : Pobacco
animals products :223 : y . grains : crops s::g) )

; 68 78 48
N e 11:3 37 53 53 66 98 k9
I3 : 6 : 6 53 57 65 97 55
1913 : 62 45 36 23 Pt o 4 2
m o2 " 38 Sk 68 65 102 51
g o 3 26 62 68 & 57
116 : o : 32 56 L9 63 78 60
T ; 1 2 36 61 69 5 Th 64
o ; T 50 13; 62 69 60 87 Th
1919 : T3 53 0 .

; 60 67 75
1920 67 53 3(9) gg - ol (& 70
e R % P 63 6k 73 70 55
e v 2 4 68 59 66 1 63
v 4 K ) 69 65 75 89 6l
192k . 80 6k A & o 1 o ot
v L « > 68 60 68 115 62
1926 : T3 68 5 € P 6o 1ok 68
91 ;T3 70 3 * & 6o Too ¢
1928 : (] Te 25 T0 63 62 108 T
1929 : 73 76 )

: 57 70 56 56 97 70
1930 : 69 7 2 10 o7 i 103 78
" JEEE T S S B SN
1932 : 7 3 : 58
lggg : 12 19 g'g g; 5k Ll 122 t:;g
1937 ;67 8o % 7 és 66 92 12
1939 : 76 83 By 71# o i

M . 81 6
e - 02 % & &2 &5 » &
1942 : 9k 97 100 103 66 3 89 79
1945 . 106 103 o1 103 82 5 2 R
1946 : 104 101 5 102 100 93 o ~
1947 . 10k 101 36 % p 8 100 53
1948 : 9% 98 106 101 98 121
1949 : 100 102 s I o8

: 2 113 103 81 0 % 111
1950 : 101 10 121 107 T 8 3 L
w1 108 i 122 109 98 187 12k 100
1953 ;111 108 . 117 91 1
1954 115 111
— Continued -
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Table 2.- Farm marketings: Index numbers of volume, by commodity groups, 1910-54 _]_./ - Continued

(1947-49 = 100)

Crops - Continued

Year : : Fruits s : :
.ol T Vege- Sugar | ! Total ‘ commodities
crops . ‘tables /:3:5 * crops Seeds X 3/ :

1910 : 10 L2 L6 T2 2l 53 51
91 : 12 4o 52 79 25 57 55
1913 : 1k by Ll 75 26 58 55
1914 11 L5 59 72 26 59 55
1916 : 12 Ly 53 77 o8 59 58
1917 : 14 48 55 88 o8 56 26
1918 : 15 51 k9 91 29 61 é
1919 : 13 48 55 80 30 6o P
1920 12 54 60 9 3
1920 : 12 g 50 8 3 2 58
1922 n 56 B4 7 % P &
1923 : 13 57 69 76 37 60 Py
192k 22 61 67 75 ie & &
1925 : 19 61 62 73 48 65 Py
1926 : 16 59 78 el 47 69 o
1927 ;21 63 68 72 o 4 &
1928 : 20 65 75 69 k9 69 0
wes 18 70 72 73 62 70 70
1930 : 21 69 T2 88

0% . = 67 G 19 53 & &
1934 : 18 71 70 80 53 o6 4
1935 : 25 73 8l 87 23 27 oo
1936 : 24 72 o 9l 55 A o
1938 B 76 88 115 78 73 5
1939 : ko 76 98 109 85 K ";5
1940 : Ls 7 8
19)42 H 83 9l 97 114 9,4 80 gg
1943 : 105 9l 86 83 Al :
1944 : 8k 99 96 83 8k gg 93
1947 : 8L 98 102 11k 9k e 96
1928 : 108 10k 100 91 o1 ga 3-91
o 108 2 %8 95 115 106 103
1950 11k 100
1951 : 102 103 18? E ig 96 100
iy o4 085 & B o2 &

102 103 122 119 oo 110

1/ Commodities included im each group are as listed in tables 9-13

2/ Includes the "migcell "
separately, ellaneous” group of livestock items in addition to groups shown

/ InCl\ld " "
3 €s the "miscellaneous group of crops in addition to groups shown separately

14



Table 3.- Home consumption: Index numbers of volume , by commodity groups, 1910-5k4 y

(1947-49 = 100)

.

Livestock and products : Crops A1

Year °* : ! Poultry : : ! Fruits ° : ! commod-

¢ Meat H Dairy : and ¢ Total : Vege- H end . 2&81‘ H Total H ities

: animals products :  ggqg 2/ ftables ' nuts : :
1910 : 126 157 115 135 126 174 215 138 136
1911 s 122 155 119 134 122 208 218 138 135
1912 : 120 155 115 132 127 220 212 143 135
1913 : 120 155 115 132 121 175 217 134 133
191k : 119 154 115 132 123 212 209 139 13k
1915 s 12k 155 119 135 122 222 221 140 136
1916 s 125 153 113 132 119 181 224 134 133
1917 : 126 151 110 131 125 186 268 142 134
1918 : 133 145 11k 132 124 156 261 138 134
1919 : 135 12 11k 131 117 153 243 131 131
1920 : 134 136 110 127 119 199 237 136 130
1921 : 126 137 113 126 121 98 236 128 127
1922 : 122 136 118 126 123 206 220 139 129
1923 : 119 134 118 124 11k 178 20k 128 125
1924 : 118 138 117 126 108 185 187 122 125
1925 : 11k 135 116 123 107 155 187 118 12:;:
1926 : 11 135 120 123 109 217 196 127 12
1927 : 110 133 123 123 109 122 190 ns 121
1928 : 106 129 119 119 112 178 179 12 120
1929 : 1ol 124 118 115 113 12 172 121 117

: 12 122 118 113 130 188 121 119
igg? . ﬁg 132 124 124 116 202 232 133 126
1932 :1ak 1ko 129 132 124 127 252 131; 132
1933 : 123 143 130 132 122 144 21?6 lgg 1??{
1934 : 119 142 116 127 118 122 2% ! 12
1935 : 104 137 115 120 121 148 2ue 13% 124
1936 : 11 132 121 121 115 100 21 2 12
1937 : 105 128 121 18 117 155 2 og 1ok o
1938 : 105 126 126 119 118 185 o . 120
1939 : 110 125 126 120 122 140
geormoo® o ow oW OB o B m
1941 : 102 120 i 157 196 1
1942 : 10l 116 112 110 123 lgé s 125 11e
8 1L 113 mwe one o 136 120 11k
1944 ¢ 111 112 11 111 118 1;(5) 13 130 3
194s : 115 111 111 112 118 o
194 : 120 110 110 1k 111 iloﬁ ié; i(l)g 102
1947 ;108 105 103 lo6 102 % 101 98 9
b 10 2 M % 90 96 95
1949 : 91 95 98 9 9

H 92
1950 : 86 92 100 92 9(3) gg {3’2 gg %
1951 : 84 95 97 gg 92 % T 30 87
o2 = 83 o o o 86 o 70 8 82
lggg ; Z/s 78 81 78 83 8k 65 82

l/ Commodities included in each group are as listed in tables 9-13. All are used as food in

farm households.
2/ Includes honey in additon to groups shown separately.
3/ Food grains, corn, peanuts, sugar crops, cowpeas.
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Table U4.- Farm marketings and home consumption: Index numbers of volume,
by commodity groups, 1910-54 1/

(1947-k9 = 100)

Livestock and products ; Crops
: Cotton
Year Meat Dairy : owit : Total Food Feed (Unt : g
animals : products : eggs 2/ grains crops and obacco
: : seed)
1910 6k 58 ks 59 48 0 8
1911 68 59 48 62 49 gs 132 ;g
1912 66 59 u6 61 5L 67 ‘98 4o
1913 66 61 L6 61 57 67 97 55
1914 63 61 46 60 69 60 90 ks
1915 66 63 48 62 69 67 102 51
1916 71 63 L7 6L 63 70 86 57
1917 71 64 45 64 50 65 78 60
1918 79 6L L6 68 70 7 s 64
919 77 66 kg 69 70 62 871 ("
1920 71 65 48 65 61
igg; ?g gg L9 25 73 gg ;('? gg
T T D T A B O
75 56 66
iggg g % 23 g Sk Zg 12"91 gg
6
1927 75 79 63 ";l3+ 6; 22 .%ls; gg
iggg 7Z 80 63 75 68 70 100 61
7 83 62 75 64 63 108 66
1930 T2 84 6
1931 O & 63 7 ! 7 o [
1932 T3 871 62 75 50 59 e o
1933 17 88 62 77 Ly 6 & %2
1934 84 86 60 79 3 u3 > 58
1935 65 & 58 70 o 2 3 e
1936 Th 87 62 76 Ly go ;3{53 o2
1937 69 87 64 T 55 Ls 2
iggg 73 89 6k 17 66 67 133 -6(2
7 89 68 80 61 71 8l 8L
1940 85 2
1941 8, % 6 & x5 00 g2
l9i*f 95 100 87 95 73 :{’ [ 65
‘1‘3:3 106 99 101 104 67 715; z 6
11 101 105 107 78 & 65
1945 107 104 106 106 87 71 44 I
1946 105 102 102 104 82 gs s 1%
19“{73 105 101 99 103 100 2 2
igtg gg lgf 9% 97 102 & 13; l;g
105 101 98 121 116 92
1950 100 101 111 102
igsg 10k 99 118 105 ?’l( ljég 2 20
! 5 107 100 118 107 98 23 b
iggi ilog 182 19 10 9% 18% Jl.gﬁ o
1
124 13 91 11k 101 i%g
Continued -
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Table 4.- Farm marketi
. ngs and home consumption: Ind
: ex numbers of
by commodity groups, 1910-54 1/ - Continued vohmes

(1947-49 = 100)

Crops - Continued

All

Year 0il ‘s Vege- Frults :  gugar .
crops . ‘tables nﬂ‘: ‘' crops Seeds : Totel  commodities
1910 : 10 61 >
igllé : 12 58 20 270 32 57 58
: 17 63 68 73 32 61 61
1912 : 1k 62 51 & 32 63 62
191 : 11 63 67 7 3 62 61
1915 : 10 61 69 8 33 63 61
1916 : 12 61 60 8 33 67 6k
1917 : 14 65 62 103 3 63 6l
SN A A
: 6 7
1920 , 3 o 7 3¢ 65 67
: 13 68 :
1921 T 65 o 10 v 63 64
1922 : 11 0 67 65
n 71 8 43 6k
192k : 22 71 7 19 51 73 69
4.922 . 20 T1 67 7 52 68 T2
192 : 16 71 & 7 o2 7 70
1925 : 22 T3 71 7 61 7 T3
- A
; 80 76 7 66 72 7
1930 : 21 T9 75 2
1931 .o 78 % % s & 72
1933 : 15 80 75 111 62 64 2
193k : 18 81 73 9l 58 60 !
1936 : 2k 81 76 102 60 63 71
1937 : 25 83 91 103 70 73 T
1938 : 3k 85 89 120 .82 5 16
939 : ko 8 100 13 89 76 79
1940 : L5 89 91 11 8
1941 : 60 92 103 103 91 Z{Z %
1942 : 83 98 98 119 % 83 90
1943 . 106 101 &6 89 & 81 -
1944 : 8l 103 97 88 & 87 99
1945 : 87 103 91 98 97 89 %9
1946 : 85 109 106 108 108 87 97
1947 : 8l 99 102 114 95 % 100
1948 ;108 103 100 91 92 98 97
1949 . 107 98 98 9k 113 106 103
1950 . 114 99 97 116 144 95 99
1951 : 102 100 107 93 122 N 101
1952 : 112 96 101 9k 136 99 10k
1953 : 107 98 102 105 121 106 108
1954 : 98 98 102 n? 116 101 108

are as listed in tables 9-13.
of livestock items in addition to groups shown separately.

rops in addition to groups shown separately.
17

1/ Camnmodities included in each group
?j Includes the "miscellaneous' group
3/ Includes the " miscellaneous" group of ¢



Table 5.- Food marketings: Index numbers of volume, by commodity groups, 1910-54 1/

(1947-49 = 100)

Livestock and products Crops
: : :Poultry : s : ' Fruits . :
Year : Meat : Dairy : and : Total : Food : Vege- ¢ Sugar : Total

food
commod -

®e oo oo oo oo

f animals 3 productss egis f ;/ f grains 3 tables 3 nuts 3 crops f E/ ities
1910 .: 59 Lo 35 k9 L7 Lo 46 T2 Lh 48
1911 6k L3 38 53 L8 Lo 52 79 L5 51
1912 62 43 37 52 53 LYy 60 64 50 51
1913 : 62 L5 36 52 57 Ly Ly 75 48 51
191 59 46 36 51 68 s 59 T2 56 52
1915 : 62 L7 38 53 68 L7 61 Th 57 54
1916 67 48 37 55 62 Ly 53 77 53 55
1917 67 50 36 56 L9 48 55 88 50 sk
1918 : 76 50 36 60 69 51 L9 91 58 60
1919 f 73 53 Lo 59 69 L8 55 80 58 59
1920 : 67 53 39 57 60 54 60 93 57 57
1921 65 56 i 5T T2 iTs) 50 89 58 58
1922 73 58 Ly 63 64 56 6L T1 59 62
1923 79 62 L7 67 59 57 69 76 59 65
1924 80 64 48 69 65 61 67 75 62 67
1925 Th 66 Lo 67 4o 61 62 73 56 64
1926 T3 68 52 67 60 59 78 T 62 66
1927 73 70 55 69 69 63 68 T2 65 68
1928 : 75 T2 55. 70 67 65 75 69 66 69
1929 3 73 76 55 70 63 T0 T2 T3 66 69
1930 69 T7 58 69 56 69 T2 88 6 68
1931 71 78 55 70 57 67 8k 79 63 69
1932 69 78 52 68 Lo 65 Th 87 60 66
1933 Th 78 53 T L3 68 et 101 58 67
1934 81 7 52 Th 35 1 70 80 55 69
1935 62 77 50 64 43 T3 8L 87 61 63
1936 72 79 54 70 43 T2 75 ol 60 67
1937 : 67 80 56 68 5k Th 87 95 67 68
i938 : T1 83 55 71 65 76 88 15 Th T2
939 76 83 60 75 60 76 98 109 3 75
1940 83 87 64 8o 6
1941 83 92 T0 83 21 gl? 1(6;8 183 % g?
1942 9k 97 8L 93 73 91 97 114 85 91
1943 106 97 100 102 66 oL 86 83 80 97
ok ¢ 111 99 104 106 78 99 96 83 88 102
1945 106 103 106 105 86 99 a1 95 91 102
1946 : 104 101 101 103 82 108 105 106 96 101
1947 : 104 101 98 102 100 98 102 114 100 102
igtg : lgg 98 96 96 102 104 100 91 102 98

; 102 106 101 98 99 98 95 98 100
1950 : 101 102 113 103 81 100
1951 : 105 100 121 107 7 103 18? 152 93{ :{go
iggg : 108 102 122 109 98 97 102 97 37 1063

+ 11 108 124 113 96 101 103 108
1 X 99 1
954 ; 115 111 130 117 91 102 103 122 96 13

/
l/ Except as OtheI wise nobed, Comnlodlbles in eaCh 81‘0U.p are as llSted in t&bles 9 130

3/ Includes honey in addition to groups shown separately.

Includes peanuts jo'e} i
- L bcorn, pepperm
addition to growps shéwn Separ;tglg? int, spearmint, and vegetables grown under glass, in
18



Tabl .-
e 6.- Food markgtings and hame consumption: Index numbers of volume
y commodity groups, 1910-54 1/ ’

(1947-49 = 100)

: Livestock and products : Crops ALl
Year ° Meat  Dairy & FOWbry ¢ : : : : . )
e e o et e e e
: : : eggs 2/ : : : 8 | puts : STOP8 | Y itiea-
1910 : 64 58 L
1911 : 68 59 3 gf v8 61 52 & 53 5T
1912 : 66 59 e s b 58 60 67 5k 59
1913 : 66 61 46 €0 2 63 68 T3 59 60
1915 : 66 63 w4 & a & 19 6 60
96 : T 63 u7 63 &5 o 6 L 65 62
017 ¢ T 6b 4 63 3 o o & 6L 63
}.gig : 79 64 L6 67 ’5{0 6§( ?? 1813; Zg 22
LT 66 k9 68 0 6 !
: 3 61 92 65 67
1920 : T 6
91 ;69 & oS - - 61 105 65 6
1922 i 76 A 2 P 2 72 53 100 65 65
iﬁ : 2; T2 56 3 60 70 :{r; $ 2; ?f
: 6
%5 . T 3,2 g o ;g gﬁ T 173 79 68 73
1926 : 75 78 61 73 61 :ﬁ gg " P L
1927 : 715 19 63 T 69 n % T
1928 : 17 80 63 75 68 "7(2 33 n L L
1929 T 83 63 Th 6k 80 6 ?(,3( ;i ;t
1930 : T2 8 66 "
igg; 3{13& gg 23 ;5 gg %93 gg 32 9{? 7(3
2 0
1933 : 1 88 A A (LG (O A
1934 : 8 86 60 79 37 81 73 91 62 T
1935 : 65 86 58 70 Ly 8k 87 97 68 ZZ
1936 : s 87 62 75 L 81 76 102 66 T3
1937 69 87 64 73 55 83 91 103 ’
1938 ;13 8 o B B 8 % 1 BT
1939 : 178 89 68 80 61 86 100 113 79 7,}
1950 : 85 92 7 8l 6
941 : 84 96 76 ) 22 SZ 18; ii% Zag 3?
1942 : 95 100 87 95 T3 98 98 119 89 93
1943 : 106 99 101 103 67 101 86 89 8k 98
w9k . 111 101 105 107 78 103 97 88 91 103
1945 : 107 104 106 106 87 103 91 98 9l 103
1946 : 105 102 102 104 82 109 106 108 97 102
947 : 105 101 99 103 100 99 102 11k 101 102
1948 : 96 98 96 97 102 103 100 91 102 98
1949 99 101 105 101 98 98 98 94 98 100
1950 : 100 101 111 102 81 99 97 116 92 99
1951 : 10k 99 18 105 77 100 107 93 91 102
1952 : 107 100 n7 107 98 9% 101 9l 97 104
1953 : 109 105 118 110 % 98 102 105 98 106
954 : 112 106 12k 113 91 98 102 17 92 108
commodities included in each group are as Jisted in tables 9-13.

1/ Except as otherwise noted,

3/ Excludes turkey hatching eggs.

a/ Includes honey in addition to groups shown gseparately.
_/ rmint, spearmint, vegetables grown under glass, and corn

Includes peanuts, popcornm, peppe
and cowpeas consumed by farm families on farms where grown, in addition to groups shown

separately.
19



Table 7.- Nonfood marketings: Index mmbers of volume, by commodity groups, 1910-54 1/

(1947-49 = 100)

. e H : : : All

. Cotton : : : : :

: Feed - . . 0il Seeds . ponfood

Year : (lint and : Tobacco : . commodities

: crops seed) : . cTops 2/ 3 3 /
1910 : 68 8 L8 8 2k 63
1311 : 63 102 52 10 2 10
1912 : 66 98 49 17 25 10
1013 . 65 97 55 14 26 T0
1914 : 58 90 L5 8 26 64
1915 : 65 102 51 8 27 11
1916 : 68 86 57 8 28 68
1917 : 63 78 60 6 28 63
1918 : 75 Th 6l 7 29 67
1919 . 60 87 Th 6 30 68
1920 : 67 75 60 7 37 63
1921 . 81 T 70 6 35 69
1922 : 73 70 55 7 38 62
1923 : 66 71 63 11 37 62
192k : T5 89 64 20 L6 T2
1925 : 6k 107 66 17 48 N
1926 : 68 115 62 13 L7 T7
1927 : 62 104 68 18 56 T
1928 : 69 100 61 15 L9 73
1929 : 62 108 67 13 62 75
1930 : 56 o7 76 16 59 T
1931 : L7 103 T0 12 53 68
1932 : 57 95 58 13 L8 67
1933 : 61 85 58 8 57 65
1934 : L1 83 62 9 53 59
1935 : 3k 75 63 21 58 55
1936 : 48 88 56 15 55 63
1937 : Ly 122 66 17 66 75
1938 : 66 92 T2 2k 78 Th
1939 : 70 8L 8L 37 85 76
1940 : Th 82 T0 36 86 T
1941 : 69 e 65 56 88 TL
1942 : Th 81 66 80 oL 78
1943 : T3 7 65 106 8L 80
1941 : 7 89 79 82 8l 84
1945 : 9k 66 100 86 9% 85
1946 : 85 58 99 83 108 78
1947 : 93 8L 116 80 9L 92
1948 : 86 100 93 109 91 95
1949 : 121 116 o 111 115 113
1950 : 113 79 98 120 148 99
1951 : 88 93 111 109 125 97
1952 : 91 102 104 125 140 102
1953 : 107 124 100 11k 125 11
1954 : 11 101 106 13 119 1

1/ Except as otherwise noted commodities in each grou i i
1 are as -
g/ Fxcrnen poineryd B g yo) listed in tables 9-13.
3/ Includes broomcorr, hops, hem -
3/ B P fler, hempseed, flax fiber bees, beeswax, horses, mules
wool, mohair, and turkey hatching €ggs, in addition to groups S;IOWH s:eparately: ’ ’
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Table B.- Farm marketings: Index numbers of volume, by major groups, by months, 1947-SL

(1947-49 = 100)

Al
commod -

ities

Livestock
and
products

Year and

Livestock
month and

Year and

Cr
ope month

Cro;
products P8

%’!

197
JamIAYYeeeceeoces
Februaryecececees
WChoooocooocooo
AIn‘il e000cccccce

1951
Januaryeeecsee

Februarye.ecceee
Marchececescess

Am‘ﬂooooooooo

102 106 104
87 5 8

57 79
101 37 Th

106 89 9
871 51 T2
9 I Th

103 37 T

e oo oo oo oo ocofee oo oo oo

ee 00 oo oo oo o0 o0 oo o0 oo oo oofee oo oo oo

&

MaYyeeoccococcccces 105 38 76 H MaYeeceoooccons pRAE 32 T
JUNCececoscccccoce ld" 5T 8y H JUDCeccocccone lol'l‘ he w
JulYeooocecoscces 102 110 106 JUlYeeoccccaes 100 2 96
Aus‘ust.-......... ll)-l» 102 H Augustoooocnoo 105 118 lll
September........ lou lul 120 H septemberoo-o- 12 lm 126
Octoberececcecccee lls 1% lh3 . Octobercececcee 129 1% 158
November.eceeseees: 113 130 120 =t November..e.ee. 120 160 138
December.eccececee: 106 103 s Decembereceecsss 107 121 113
Yefreeeseesoseaees 102 96 99 i YelTeeeeoseeess 107 9% 101

188 ; 32 1952 :

JaNUAY Y e e oececsce? ol 82 89 :: JamarYeeeeesss 105 88 98
Pebruaryeeececcee? 80 Ls 65 3 Februaryeeeces? 98 53 19
Marchecececcccccs? 89 l+5 70 HH Marcheesecccee? 103 48 79
AMrilecececocecest 97 46 (CEEEY Aprilececeeesos 106 N} 78
MBYeosooeeasseeaet 101 i T = MBYeecoseoeoees 109 47 82
JUNCeescocsccccce? lO‘& 65 g e JUDCeeeccococet i-gg l—o{g 1‘9)50
J e0ececccccccel % 101 e JulYeeeceoosee?

Amto.oaooooooo: 91 107 98 e Augusteccececees? 103 12h 112
Septembereecceceses 96 146 118 s Septemberecee..: 113 160 133
Octobereessceeces: 106 212 152 Octoberesesesss 130 196 158
Novembereeeeeseeet 107 162 130 s November......: 121 139 129
Decemberseesecose? 98 124 109 3t Decembereeeesst 115 122 118
Year.ececececocce? 96 % 14 HH Yeareececoceccees lw 100 105

1949 : 1: 1953 :

—_Jmm.y..........: 93 97 95 e Jamm’y.......: 108 llg 112
Februaryeceeecceees 8L 58 T3 = Februaryeecees: 197 5 gz
Marcheeecccccccce? % 58 81 S Marcheccccccces 1859 25 81
Afrilececoscoccest 98 L6 7 Aprileccccccest l‘5 85
May.-............: lou 52 82 H May”"'"’°’°= 113 7

. 1 s JUD€eecoccesees 113 69 94
JUNCeeoccccscccccel 103 75 9 . . 107 101
Julyeeeossoccneest 95 105 9 Julyeeeeccccsst 93 116
AUUSt.seeccsccset 103 122 111 s Augustececcces? 111 109

September.....: 116 162 136
Octobereeeeesss 130 212 165
November..eees: 129 173 148
Decemberseseees 115 140 126

September.essesset 105 158 128
OctOberseeeseecesss 118 194 151

Novembereseeoesses 112 174 139
Decemberceecececeel 103 131" ll6 .

YeBrveenneeanasst 101 106 103 Year....esssnnt 113 107 110

1954 :
Januaryeececeeceet 109 116'2 13_;
F cesesel 99
m......: 113 LY gso

eccccccel m 39

ﬁf&m 17 L3 85
JUDCeseosesasss 113 67 93
Jlﬂ-yooooonoooc: 109 93 102
Augusteseocoss? 116 119 117

= ' 100 124
JanuarYeeecoooccel
Februaryessseeecee? 87 Eg ;‘57
Marcheececccccccce?l 99 u
Aln'il..u.......-t 100 hO 7
Mayooao-ooooooooof 112 37 83
JUN€ecsosscscecsest 103 55
Julyl.Ol.‘l.O...O:

ee oo oo

E
)

&
N
&

H 10, 102 H
ng"iib Jigg 122 113 ::  September.....: 123 ig!{ ]15);2
e OISR 117 184 146 2 Octoberseseese: 135 T 2
Oc‘ho'ber..... eee oo: 116 156 133 . November..’...z 135 25 122
geove:l‘ger.........; 105 121 112 s Decembereecececes? 120 1
ce er..l...... o :
Y : 103 96 100 s Yeareeeesooooesl 117 102 110
e”.............: oy :
* 1

!
)



Table 9.~ Farm marketings and home consumption: Quantity, price,
and value, by commodities, average 1935-39

Quantity * price Value
Marketings : : : Marketings
Commodi ty Unit | Marketings and home P, ! Marketings : end home
consumption : : :_consumption
Thousands Thousands Dollars 1,000 dollars 1,000 dollars
Livestock and products '
Meat animals: :
CBLVES .eeoeececnnnns veee: CWt 18,474 19,24 7.79 143,911 149,888
Cattle «.eeeeeeeccsecees.t Cwt. 158,121 160,502 6.51 1,029,368 1,044,871
HOS <vevevvnen sescesseces: Cwt. 103,667 129,965 8.25 855,251 1,072,213
Lambs ceseessscnse eeet Cwt 18,910 19,081 7.80 147,501 148,836
Shiﬁiai' Ceteereninne oes cwt 4,894 5,160 3.90 19,087 20,124
.................. 2,195,118 2,435,932
Dairy products: :
Butter ....ccevnee. eveess: Lb. 88 - . -
Butterfat ........... eese: Lb. 1, 207:328 -—-- g; 3‘?!5"%2 —-—--
Milk, retail ............ : Qt. 3,064,200 -—- .10 312,52;9 -
Milk, wholesale ......... : Cwt. o2, 704 --- 1.80 72!;:867 -
Total c.oevenconcncens . 1,408,364 1/1,786,113
Poultry and eggs: :
Broilers .....eeceevennn. : Lb. 203,14
Other chickens ...... eeee: Lb. 1 ,h2g:92§ 2 ,igg,;l';g ig aig’%g Eoaded]
Eggs, chicken ........... : Doz. 2,334,417 2 983’ L . ’ !
Turkeys : Lb ’361&,21}0 ,3814-,2%7 Ja.']?. !*29, 2% P iT8
.................. . , . 0
Tu;l;gl hatching eggs ....: Each 31;069 31,069 .12 3:6;’? 65:16'%}
............ 817,743 1,075,216
Miscellaneous: :
BeesWEX ...i..vuivieeeneea: Ib. 3,404 3, 4ok 25 86
Honey ...... D .} ’ . > 2
MOBBIT «.v'vvvvennnennnnns Lb lfgj%? 112’?3% l?g ?( ’23; 1%’233
WOOL +ennnneeennnnnnnnns : ’ . ’
P 359,407 338,91 2 %819 85,679
Total cecevveciocecennn: 38,130 38,130
; 141,820 113,673
Total 1ivesStock seeeeeocoos: ]
. h’ 563’ 0)45 5, hhl’ 23)4
Crops:
Food grains: H
Buckwheat ...............: Bu.
Rice .. iviiiinnnnnnnnnnnn : C:‘t. 2(2)’203 2,877 -63 1’637 1’809
Rye Bu ' ?_l’lI Rt 1-81 33,293 33,17
Wheat .......... T 21,387 23 11,130 11,271
.......... Bu 576,481 0 H
TOtal vrveurrennnnnovns : 22,05 12 232’992 466,730
,05 513,227
Feed crops: :
Barley ....vvvvivnnnnnn.. : Bu. 8
Corn .ovvinnnenninnnnnanns Bu hgg,gszB hg(é),JQ_?g o L2323 £2,251
HEY ©evvvvnnnnnnnnnn seeest Ton ’ s ‘2 246,661 263,799
Oats .. Bu 162,12;;3 lsg’ﬁ;g 7?3 70,876 70,876
Sorghum grain ........... : Bu 15, 142 ’ ’ 50,319 2,319
O : : 15,2k 29 8,949 8,99
. : 552,136 539,255
otton:
Lint oieviiiiineennnnnnnns Lb 6,649,0
Seed ....... ceveeennn veeas T e 6,649,035 20 652,270 652,270
Total ..ecvunn..... IOt 4,220 4,220  24.84 101,835 104,835
Tobacco : o L=
: ¢ Lb. 1,440,905 1,440,905 1
: 2 2 2 . 9 ry 2
0il crops: : <L ——
Flaxseed .......... eesesst Bu 10
Peanuts ........... o . »316 10,316 1.56 6
Soybeans .......... O Bo 1,006,953 l,.'L'I.0:271 -03 ; ’393 37,300
ot teseeast Bu. 43,025 43,025 8 2,950 37,305
Tung'l‘ota.l 8 tera. secseceses: Ton 1 ’ 1 1&3.13 3"*:6;2 ) 34,678
.................. : 39
06,660 88,115
Continued -
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Table 9.- Farm marketings and home consumption: Quantity, price,
and value, by cammodities » average 1935-39 - Continued

- : Quantity : Price ° Value
c 11 ty : Unit ° ¢ Marketings : ¢ Marketings

Marketings : and home : ﬁgt : Marketings : eand home

- : : : _consumption : : : consumption
: ¢ Thousands Thousands Dollars 1,000 dollars 1,000 dollars
Vegetables: : :
Dry edible beans ........: Cwt. 12,702 14,214 3.37 42,807 47,902
Dry field peas .......... : Cwt. : 2,261 2,261 1.95 4,409 4 ko9
Potatoes .......o..o.....: Bu. ;235,208 299,203 .65 152,427 193,882
Sweetpotatoes ...........: Bu. : 20,434 45,759 .76 20,009 43,964
Artichokes .....ccec.o...: Box : 1,929 -—- 1.85 1,718 -—-
Asparagus, fresh ..... eest Crt. 6,187 -— 1.7 10,579 -—-
Asparagus, processing ...: Ton : 55 ——- T79.54 4,387 -———
Beans, lima, fresh ......: Bu. : 2,886 - 1.44 4,156 -
Beans, lima, processing .: Ton : 2k -—- 64.07 1,517 -—
Beans, snap, fresh ......: Bu. : 19,922 - 1.05 20,918 -
Beans, snap, processing .: Ton : 98 - 4,61 4,370 ——-
Beets, fresh ....e.ee.0..: Bu. : 4,101 --- .48 1,973 ---
Beets, processing .......: Ton : 55 --- 11.28 615 -—-
Broccoli ...... ceeeceacns : Crt. : 1,745 - 1.54 3,191 -—-
Brussels sprouts ........ : Ton : 15 ——- 102.73 1, ———
. Cabbage, fresh ..... eeess: Ton : 1,173 -—- 14.88 17,322 -—
Cabbage, processing .....: Ton : 148 -— 7.83 1,160 -—
Cantaloups .e...... ceeees: CTt. 10,860 --- 1.18 15,576 ---
Carrot8 ..ecevecccecncces : Bu. : 18,180 -—- .65 11,817 -—-
CAULiflOWEr ..ee.evvenses: CTt.  : 10,14k - .65 6,583 -
Celery «.e.... seesesenaae : Crt. : 16,326 -——- 1.21 19,754 ———
Corn, sweet, fresh ..... .: 5 doz. : 13,854 - .60 8,368 -—-
Corn, sweet, processing .: Ton : 799 - 10.00 7,991 ——-
Cucumbers, fresh ....... .: Bu. : 6,164 -——- .92 5,6L0 -—-
Cucumbers, processing ...: Bu. : 5,692 --- 57 3,239 ---
Eggplant ....cec0ececeeset Bu. : 1,519 -—- 1,004 -—-
ESCAYOLE «.eeveveersesses: Bu. : 1,1+062 -—- 313:]3- 6532 -—-
Garlic ...... R I 1 2 : 1 -—- -——
Honeyballs ....c.oeeeees.: Crt. : k10 - 1.38 566 -
Honeydews ..eoeceeceeceens : Crt. : 3,26k -—- .61 1,981 -
Kele vevveeccnccnes eeeseet Bu. : 1,476 - .29 431 -
Lettuce ..eevveecvcconcns : Crt. @ 22,367 -— 1.47 32,879 -
Onions .veeeeceecneseeesss 50 1b. 33,750 --- 55 18:829 ===
Peas, green, fresh ...... : Bu. : 10,037 -—- 1.16 11,6 2 --=
Peas, green, processing .: Ton : 2Lk === 51.47 lg’zzo -
Peppers, green ....... «e.t Bu. : 8,923 === 1-72 ’719 o
Pimientos, processing ...: Ton : 23 -—- 31.3 s o
Shallots ...... ceeeresses : Bbl. : 145 === & 038 o
Spinach, fresh .......... : Bu. : 17,124 === h.hl 7’806 o
Spinach, processing .....: Ton : 56 === 11'29 38,926 T
Tomatoes, fresh .........: Bu. : 31,647 === 12'13 23’279 T
Tomatoes, processing ....: Ton : 1,876 === 111,66 10”280 .
Watermelons .....eecovvn. : 1,000 : 92 === 28'25 28 6ho o
Miscellaneous ....eecsees : Ton : 1,01k o= - 5694%22 37835 50T
Total vivveevencncnns oot : = =
Fruits and nuts: : : 8
Crapefruit ........... o.tBox ot 29,337 29,510 S e 1oy
Lemons ..ooveeenen eessess: BoOX : 9,357 9:3:;]5. 2:96 ’209 209
Limes ......... O - [o> 4 : 71 L 1.13 72’02)+ 72’709
. . 63,738 64,3
0ranges .......eee.. ceesel Box : 6’ 1 151,301 .77 97,469 116,199
ApDles .....eeeveeenen...: Bu. : 12 :963 ,269 38.43 10,142 10,351
Apricots .......00000000.: Ton : 2 5 127.82 1,184 1,216
Avocados ....ieieneennnns : Ton 9 155 75.17 9,873 11, 6Lk
Cherries ....eeeeeeee.cs.: Ton : 131 619 10,47 6,483 6,483
Cranberries ...... vecesss: BDL. @ 613 i 112.51 398 402
D&tes tececescsesssne eeses: Ton : 91“ 26.77 2,1}63 2,521
FIg6 vievvvvvvnrneennsnee: Ton ¢ 92 o Lk 17.2h 11,403 42,119
Grapes ..eoeeeeee veeess.: Ton : 2,k02 ’ 31 56.84 1,738 1,750
0lives .....evveeeeeeess.: Ton : 31

Continued -
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tion: Quantity, price,
.- Farm marketings and home consump
Teblee.gd value, by commodities, average 1935-39 - Continued

Value

: Quantity ' price | T Marketings
. . Merketings : : :
: : per . 4 h
Comodiy : P Marketings o end ho}:ion . unit Marketings : cgze\mg::on
. . . sump : : :
: Thousands c'?'gousa.nds Dollare 1,000 dollars 1,000 dollars

Fruits and nuts ) : : 50,553

d : :
Peat(:gg:t%?‘.l?.............: Bu. k9,942 55,983 92 lg,gzg 19‘;711
POATE vveesvevesscssenasel Bl @ 2k,568 27:1‘53 29.'2& ’ 95 9%
Persimons ..cceeceeseees: TOR 1)3; 1 2:27 32 32
Pineapples ....cecoceceecl. Crt. : ¢ 810 0666 20,332 21,591
Plums and prunes ........: Tom 763 > 20.00 L5 "3
Pomegranates ........e0..: Ton ¢ 2 oLS o G 33,428 34,974
Strawberries ..ecce.eee.s: Crt. 12,662 13, 66. ¢ 5:017 507!
d tieeesssseessest Ton @ 19 19 266.5 ’ ¢
Almonds - : 2 2 235.15 547 57
Filberts ..cceeceeeeeecss: Ton : 09 7,100 8,01&8
PECANG +ovvevscesnscnnssst LDo ¢ 82,9“2 91‘,029{ 196:19 10i99‘$ 11,165
WALNULS coeceescsscscsesst Ton 5 119058 T55.0h3

TOtBl coccossssssscssoest :

S"ﬁi&?ﬁi’f—&p eivieiee..t Gal. - 2,466 2,723 1.68 h,gg h,g’;ﬁ
MBple SUEBT .ccecevsesssst LbD. & 618 . 'é g g; 3, k05 7,19
SOrgo BITUD weoceveesesss: Gal. @ 5,978 1 ,65 21 50:925 50 508
Sugar beets .....evveee..: Tomn 9,609 9,609 5~E 5:950 207 hge
Sugarcane SiTup .e.oeeees: sl}‘a:l. : lg,'ggi 2§,ggi 3.03 16:765 162765
Sugarcane for sugar .....: Ton @ 2 2 . won

TOLAL eoveeecsascasocnet : 81,391 90

Seeds: : :
e:].fal_fa e reeeeneeaae vee.: Ib. 57,316 57,316 .18 12,371& lg,ggg
Alsike ClOVET ..eoceceeesss Lb. ¢ li,g$§ lﬁ,ggg 1-]5.;() 2,2(1)3 7’238
COWDEBE ccoovesacsescsasst BU. : > . ) )
ngedeza. e eeeneaes . I, ;69,140 69,140 .05 3,68£ }{,ggg
Red ClOVET .cseeeececeesess Lb. : 41,947 41,947 .18 1’398 2,598
SWEetClOVET .seeeeeeesesst Lb. ¢ 47,489 47,489 .05 ) 2;070
TiMOtHY .eeoevevesvocossss Lbe 2 63,668 63,668 .03 2,913% 6’733
Other b/ ..ovvvvevenneasst : B s

TOLEL «eovevencocnnocaost : _ 36,515 L2,941

Miscellaneous: : :

BrOOMCOITL +.vveeeesecsssst Ton @ 41 41 8. 47 2,’1':96 2;t§$
HOPB coevovccnononans eee: Ib. 34,533 34,533 .19 s 22 ’966
Peppermint ...occeeeee..e3 Lb. 2 1,008 1,008 1.95 1,9 1, o
POPCOTTL «svososesvssosses: LD. : 81,223 81,223 .02 1,53)-& 1,528
Spearmint ..... wesesseeset Lb. : 98 98 1.51 148 lh
Other 5/ .vevevenencnansntl : 2,043 2,043
Total ceececosscscencs : 15,6LL 15,6LL

Total crops : 3,165,959 3,507,746
Total all commodities 7,729,004 8,948,980

. .
. .

1/ Includes $378,049,000 for home consumption of 200,026,000 cwt. milk equivelent at $1.89 per cwt.

2/ Package bees, queen bees, horses, mules.

3/ Includes $194,414,000 for home consumption of commodities for which data are not shown separately, in
addition to their marketings as shown in the preceding column.

.ll/ Bentgrass, Bermuda grass, Kentucky bluegrass, crimson clover, chewings fescue, meadow fescue, tall
fescue, ledino clover, mustard, orchardgrass, Austrian winter peas, redtop, common ryegrass, perennial

ryegrass, Sudangress, sunflower, common and Willamette vetch, hairy vetch, Hungarian vetch, purple vetch,
crested wheatgrass, white clover.

5/ Flex fiber, hemp fiber, hempseed, hops, vegetebles grown under glass.
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Table 10.- Farm marketings and home consumption:

Quantity, price,
and value, by commodities, average 1947-49

Quantity Price ° Value
Marketings : Marketings
Comodity Unit Marketings and homg uﬁ:i Marketings and home
consumption : H : consumption
: Thousands Thousands Dollars 1,000 dollars 1,000 dollars
Livestock and products H
Meat animals: :
CAlVEB «.vveveenennnennnan: CWE. 29,914 30,840 22.56 674,860 695,758
Cattle .. ¢.ou.u.. ceeneias : Cwt. 216,ko7 219,746 20.1k 4,358,430 L, 425,671
HOBS «eveevovnecrencnaeana: Cwt. 163,425 186,820 21.85 3,570,836 4,082,024
Lambs cevevenennenennnnnns : Cwt. 15,686 15,826 21.87 343,060 346,115
Sheep ..... Ceeeeneennnas .t Cwt. 4,857 5,028 9.09 " ”Mlc,ézg 5 Sgglggg
Total .cceceecccennscanat y Y Y B
Dairy products: .
Butter s...ceceeececncececes: Lb. 43,772 - .63 27,489 -
Butterfat .oeeeeeess.s eeee: Lb. 762,927 — T 542,441 —
Milk, retail s.e.eceeeee.e: Qt. 2,128,667 -— .18 389,546 _—
Milk, wholesale ..........: Cwt. 709,530 — 4.36 g,ggg,gzg T ;E
Total .ececeeecccccens 0o ,053, 1157,
Poultry and eggs:
Brogers ............. eees: Lb. 1,211,094 1,211,094 .32 382,706 382,706
Other chickens ...........: Lb. 1,967,308 2,547,708 .27 535,108 692,977
Eggs, chicken .....ceeecen. : Doz. 4,033,722 L, 606, 4l 46 1,851,478 2,114,357
Turkt’ays ........ secssseass: Lb. 643,685 625,1582 .39 223,32‘3; 2?‘;,33%
cees 4886 2 '27 2 2
Tu;galhAtChmgeggs : : ces sach € 2 3,037,672 3,462,980

Mi llaneous:
§::swa.x ......... secessenel Lb. 4,232 4,232 L2 1,761 1,761
HONEY +veeecsacnns teeeesest Ib 189,357 220,129 .19 35,788 41, 604

ececesseses: Lb. 15,719 15,719 b9 7,671 7,671
Mohair ........ ) ie L 104’876
WOOL veveveneeennnncnaannat Lb 226,513 226,513 . 04,87 )
Other 2/ .eeeeeceenonnanast 35,045 35,045
Tot-aI/.................. 18 190
Total livestock ooooooooooo.; 16_’267’179 18,007,12’-‘
Crops:
Food grains: L 62
Ll 2,526 1.k 3,451 3,5
Buckwheat ceeeecsccoccocess Bu. 2,007 36,098 4lo7 178:91&3 179:h07
Rice .cceeee cesssscscene eet Cwt. 36,005 » 2 260
Bu 16,361 16,393 1.73 28, 304 )3
RYe ceeececcne eesesvcsscnel . . N 120,177 1,123 647 2.05 231170 2,348 k21
Wh;a:al esvresececssssccens u 2 2 2 5 551868 5559.750
olal ececee eeeececccccccs

Feed crops: 1.34 208,418 208,418
Barley gu- égg;lg% gzg:zgé 1.;1 1,258:792 1,282:987
COYD cecececoccssccccsnsces u. 13,277 13,277 22.85 303,387 303,387
Hay occecces eesseccscncsssss Ton 322’1+96 322,496 ‘85 263,157 263,157
08tS cecssee eeesssssesssssss Bu. 70’328 70,328 142 99.866 99.866
Sorgh:T grain ...c.eese00.: Bu. 2 5153 620 5177.815

Tot ceecesesssens cesee?

Cotton: 124,578 .30 2,165,872 2,165,872
T 7,l2t,gzg 7, u:SZo 630k "33 372 03 372
SEEA eevesecccasssesssases: Ton 2 2,579,245 2,479,244

Total cececccoccccescscel
) 2,118,834 2,118,834 U5 959,832 959,832

Tobacco: Lb. 2225,

0il crops: 42,775 5.30 226,709 226,709
Flaxseed .e.e.eeeeessescest BUs hz,'{?S 2 oho"3r9,6 .10 207,669 210,161
PEANULS eoevesecsesnesscsel Lb. 2’2;6’022 ’ 106, 0h1 2.55 499,905 499,905
SOYbeaNs «cecocecsssssccssl BU. ’ & ' 61.61 3,97k 3,2’?&
TUNg DULS cecevcocessscsss? Tob 938,257 940,749

Total .. N
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Tasble 10.- Farm marketings and home consumption:

and value, by commodities,

average 1947-49 - Continued

Quantity, price

26

: Quentily Price volue e
etings :
Commodity P oUnit ) rketings and home Per. ¢ Marketings : end home

. : consumption : : : _consumption

: :  Thousands Thousemds _ Dollars 1,000 dollars 1,000 dollars
Vegetables: ‘
Dry edible beans ...e.oeeet CWEe 2 16,078 17,292 9.05 145,509 156,493
Dry field Peas .oeecsseeced CWE. 3 4,142 L,142 4.8 19,798 19,798
Mung beans «...eeesosesses? Lo : 7,566 7,566 .06 440 Lo
PotOtOES seeececscesssesset BU. : 337,801 373,260 1.b7 196,568 548,693
Sweetpotatoes «.eeeeesss.oi Bu. : 21,129 35,173 2.15 45,427 75,621
Artichokes eeseveecccccesss BOX : 152 -— 3.52 2,647 T
Asparagus, fresh .........: Crt. : L, 7h2 -—- 3.60 17,072 -
Asparagus, processing ....: Ton @ 9k -— 164.28 15,518 -—=
Beans, lima, fresh .......: Bu. : 2,613 - 2.58 6,7k2 -
Beans, lima, processing ..: Ton : T4 - 149,64 11,060 T
Beans, snap, fresh «..... .: Bu. : 22,748 — 2.27 51,637 -—
Beans, snap, processing ..: Ton : 211 -— 112.6k 23,730 -
Beets, fresh c..cececee eee: Bu. : 3,549 -— 1.07 3,798 -
Beets, processing c.eceee .: Ton : 107 - 21.09 2,265 -
BrocColi ceceecocenes eeeses Crt. 4,089 - 3.83 15,645 -
Brussels SProuts .e.eeeeese : Ton : 22 -— 230.17 4,939 -
Cabbage, fresh .ccoeeee.oo: Ton : 1,208 - 34.68 41,893 -
Cabbage, processing ......: Ton : 136 -— 15.51 2,110 —-—
g:::ca).l:ups eseesssassssnnel grt : g,gg? -— 2.;92 ::3,616 -—
cescoccnccns eeessss Bu. : - 1. 10 —
Cauliflower cccecsssssseess Crte 1h:31h — 1. 1g’!3+68 ——
29 ’
Celery eeoeeees R = TR 20,891 -—- 2.55 53,201 -
Corn, sweet, fresh ...... .t 5 doz. 23,349 -— 1.64 38,293 -—
Corn, sweet, processing ..: Ton : 1,256 -— 21.39 26,863 _—
Cucumbers, fresh secceeeee: Bu 7,986 -_— 2.25 17,969 -
gucm{bezs, processing ....: Bu. : 10,638 — 1.k6 15,532 -—
22plant ....eeeescons ee.s: Bu. : 1,807 -— 1.53 2,764 -—
g:;:‘igle ............. ceest (B::; : 2 ,%Sg — 1.29 3:818 -—
............. ceveeet . -— 12, 871 -—-
Honeyballs eceeesosee ..: Crt. : 93 — 3 -8’&7 b 3;{9 -—=
gz?:ydews ................ : grt. : g R lg’{ _— 1.91 5,935 -
.............. eeesese: Bu. : 181 - .68 1,485 -
LettuCe ceveevecscencocnns : Crt. 36, 396 -— .34 121, 62 -—
ONioN6E «eeeeeences eeeeeeest 50 1b. l+0:k30 - ig9 61&’286 -—
Peas, green, fresh .......: Bu. : 4,491 - 2.16 9’701 -—
Peas, green, processing ..: Ton : 377 R— 88.41 33’ 361 -—
PepPers, green ...........: Bu, : 11,716 - 2.04 23’900 -
ls’ki;ﬁintos, processing ....: Ton : 23 -— 66.55 1: 533 -
allots ceesecessssesssssss BDL. : 112 —— .
Spinach, fresh «.eeeceveee : Bu. : 14,987 -_— 73; 1k ?»}lg -
Spinach, processing e..... : Ton : 82 - Ly, 28 3, 625 —
gomatoes, fresh coceeees ..t Bu. : 36,673 _— 3.12 11k 420 -—-
omatoes, processing .....: Ton : 2,864 -— 27.0k 77,1‘ 0
Watermelons ...ceoevveeces : 1,000 : 98 -— 332:19 32,530 -
Mi;c:ﬁaneous teeessceseest Ton : 1,453 — 67.35 37,853 —
1o17:% EER : : R 7ok
oot : 1,779,470 3/2,294, 704
Fruits and nuts: :

i::gzzrult SRIICETITIIRILE Box kg, 764 49,995 N 36,875 37,046
....... ceeeeneeeesst BOX 12,177 12,196 3.14 8,236 8,296

Limes teccecccecnne eesssee: BOX H 221 221 3.34 3 ’73 39,29
g;;xlzgzs . srereesessens eeeed l;ox : 110,015 110,786 1.51 166, 133 167,';82
. eeeetBuo @ 115,440 133,493 1.88 215,87 kg, 632

Apricots eececeocsccececsess Ton 201 2213 2,03
Avocados .ceecceccces .....: Ton H 20 2% 76.94 13,500 16’090
Cherries ...... teeeccoacns Ton 198 2?0 3o 7,234 7,338
Cranberries ececeeeee eeessss Bbl. 8 6 2 2090 h0’007 M&,256
Dates ........ - : 2 856 12.07 10,336 10,336
Fieo ecessssessssss Ton H 15 15 134.82 1,959 1’961,

cheetcsecaas ceceees .: Ton : 110 113 55.64 6, L y

Grapes «ceeecseccccssesses: ToOR : 2,855 2,884 : SL3L 6,321
Olives .ceeiecesecas esessso: Ton : ’ Ly ’ L4h 1;2.:;3 109’h23 110,552
. . . 7,029 7,061
Continued -



Table 10.- Farm marketings and home consumption:

Quantity, price,

and value, by commodities, average 1947-49 - Continued
: : Quantity * price ! Value
Commodity ‘' Unit ° ¢ Marketings @ per ° ¢ Marketings
: ¢ Marketings : and home : wit ° Marketings : and home
H : : _consumption : : :_consumption
H ¢ Thousands Thousands Dollars 1,000 dollars 1,000 dollars
Frnitz and nuts:) : : -
Continued : :
Peaches «.e.oeeeecesccecee: Bu. 3 61,886 66,631 1.67 103,350 111,274
PEArS sccevesccccccsccssss: Bu : 27,873 30,32k 1.91 53,237 57,919
rl::simins seetscececcesse: Tom 3 L b Th. 74 270 27k
€8PPLEB eevececscesesest Crt. : 5 5 4.85 22 22
Plums and prunes .........: Ton : 6ls 677 76.23 49,167 51,642
Pomegrenates ....ceecee.0s: Ton 3 3 39.00 17 118
Strawberries, fresh ......: Crt. : 6,968 7,343 8.50 59,225 62,410
Strawberries, processing :: Crt. : 3,040 3,040 6.18 18,785 18,785
FAlmo_lbngz $on : 32 33 lg»r;*g;l) 1?,;2&3) 12,‘5)33
ilberts ceeecececcccceces: Ton ¢ .
5:3:1: IT,b. : 137,953 149,146 o tg 231“23 23:355
ULB cocevecccccsacnccel on : T 75 381. 28,0 28,472
TOLAL vevvvevoenncenconst : 1,009f582 1,071,782
Sugar crops: :
Maple SITUD «ecceeeececces: Gal. 1,513 1,708 L.84 7,32k 8,267
Maple SUEAT secceceeccsssel Lb. 194 249 .84 162 208
SOrgo Sirup ..eeeeeceecese: Gal. : 3,015 5,657 1.75 5,277 9,900
Sugar beets .....eoeeeee..: Ton  : 10,708 10,708 11.02 117,998 117,998
Sugarcane Sirup ...e..ee.s.: Gal. : 9,156 13,178 .99 9,111 13,112
Sugarcane for sugar ......: Ton : 5,673 5,673 6.38 36,192 36,192
TotAl eeoceccocccscssscss : 176,064 185,677
Seeds:
Alfalfa ccececcesccoccscces Lb. : 7l+,h26 7&,&26 .34 25,007 25,007
Alsike ClOVEr secececsssest Lbe 13,998 13,998 .30 L,227 L,227
COWPERBS secsvcsscsccssssesst BU. 1,383 3,596 k.52 6,250 16,251
LeSpedeza eeeeeecssssceessl Lbe @ 1ko,619 140,619 .09 11,995 11,995
Red ClOVEr «cevceeseessesest Lbe ¢ 56,510 56,510 43 24,469 24,469
SWeetClOVer eecececescesces Lbe ¢ 3,611 3,611 .13 4,336 4,336
Timothy eeceoesecocesscecess Lbe 3 37,943 37,943 .09 3,495 3,495
Other i/ ..evvieieveiannea: : 42,961 42,961
TotBl eccececcoccsccncsscc— H 122)7u0 132171‘1
Miscellaneous:
BrOOMCOTN eosecvseoscssesst Ton ¢ 37 37 268.56 9,851 9,851
HODPS cecoseccscccscosssessed Lbe ¢ 46,565 46,565 .60 28,125 28,125
Peppermint .ec.cceeeescees: Lb. @ 1,607 1,607 5.95 9,563 9,563
POPCOTD secosoecsassssseest Lbe 3 199,813 199,813 .04 8,152 8,152
Spearm;'/t tecececeresesesst Lb. i 620 620 L.29 ?;;3;5? g,ggg
Other eesseccscsesscecel H 2 2
Total c-oocooo-ooc--cooo: : 63’906 631906
Total CIr'OPS eececcccccccccs f 3 12)23h,583 12,866,200
Total all commodities eeeecss : 28,501,762 30,873,324

1/ Includes $704,885,000 for bome consumption of 154,580,000 cwt. milk equivalent at $4.56 per cwt.

b ueen bees, horses, mules.
% PI:?]T:%:s ;lel»;]’. ,331,000 fox" home cénsumption of commodities for which data are not shown separately, in

s as shown in the preceding column.
adg;tggztzaz}e‘figem:tgﬁss, Kentucky bluegrass, King ranch blue§tem, mixed bluestem, mountaindb;o:zzgzass,
smooth bromegrass, buffalograss, crimson clover, dallisgrass, chewings fescue, meadow fescue iurine emst;r .
tall fescue, blue grama, side-oats grama, ladino clover, sand lovegrass, weeping lovegrass, ml:i al’ " ass,
orchardgrass, Austrian winter peas, wild winter peas, rapeseed, redtop, common zy;gr}a{.ss ’ p::z vetChrypgrrp se y
Sudangrass, sunflower, birdsfoot trefoil, common and Willamette vetch, mtily :; ct, ::ga:estem wh;.-at-
vetch, crested wheatgrass, interm;diate ;hea:gra‘s;idsi;:der wheatgrass, eatgrass,

clover, Canadian wild-rye, Russlan - .
graﬂssl’?l:xhi;:ber, hexilp fiber, hempseed, hops, vegetables grown under &lass.
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Table 11.- Farm marketings and home consumption:

of value, averages 1935-39 and 1947

Percentage distribution
=49

Percentage distribution of:
: Livestock and : ommodi ties
Commodi ty Commodity group products or crops ML e
1935-39 - 1947-k9 1935-39 1947-49 1935-39 1947-h9
Percent Percent Percent Percent Percent Percent
Livestock and products:

Meat animals: : .86 1.68 2.26
Calves ..oos R RRRRLEL hglng LZJQ.Z lg;g 2134».58 11.67 14.33
Cattle ..oceveee eeecescscset uh.oz ¥o. 5l 0.7 22,87 11.98 13.22
HOg8 .cocevvcse veesesecsenel . .6 i 1.92 1.66 1.12
Lambs .eeececons eecoscovnesl 6.2;1 3-1‘.% 2~'§7 .26 23 15

cegecesrese eeessscsscel 3 . . . . .
Sh;?;al eereennennas 100.00 160.00 L. 77 53.29 27.22 _31.08
Dairy products: :
Butter ....... ceesssssns seel 1.36 .58 RIS .15 27 .02
Butterfat ...... 19.41 11.40 6.37 3.01 3.87 1.76
Milk, ret8il ..oececeocess .t 1T.b9 8.19 5.74 2.16 g.h9 3.32
Milk, wholesale .....ceocee? 4o.58 65.02 13.32 17.18 .10 10. 2
Home consumption ..o.eceeees 21.16 14.81 6.95 3.92 4.23 2.2
Total ..ovuen. ceereceseasi_ 100.00 100.00 32.83 26.52 19.96 15.50

Poultry and eggs: H
Brollers ..cccecceccces teeel 3.63 11.05 .72 2.12 R 1.24
Other chickens ...cceeceees? 30.47 20.01 6.01 3.85 3.66 2.24
Eggs, chicken ......... oot 59.38 61.06 11.74 11.74 7.14 6.85
TUrKEYS ceccoecocoooccssoanset 6.18 7.36 1.22 1.42 T4 .83
Turkey hatching eggs ee....: .34 .52 .07 .10 .04 .06

Total ...... cesessscensse : 100.00 100.00 19.76 19.23 12.02 11.22

Miscellaneous: :

BEESWAX ...cveececcnssannassl 60 .92 .02 .01 .01 .01
HONEY eevevnneoconnncannant 7.93 21.79 21 .23 .13 4
Mohair ....cevee sesscssssel 5.30 L.02 .14 .04 .08 .02
“WOOL weveeennennnconcanns 59.63 54.92 1.57 .58 .95 .34
Other 1/ vuvernvvnnennennnat 26.5k4 18.35 .70 .20 .43 11
Total eeeececcccssocosasst 100.00 100.00 2.64 1.06 1.60 .62
Total livestock and products 100.00 100.00 60.80 58.33
Crops: :

Food grains:

Buckwheat .35 S .05 .03 .02 .01
6.2% '{(])-ZlL .92 1.39 .37 .58

2. . .3 .22 .13 .09

90.94 91.74 13.31 18.25 5.22 7.61

100.00 100.00 14.63 19.89 5.7T4 8.29

Barley ...cceceeces ........; 10.30 10.49 1.29 1.77 .51 .Th
COrD tevevencnancnnnn 60.06 58.91 T7.52 9.97 2.95 4.16
HBY teeecenecocnncnccnnnnast 16.13 13.93 2.02 2.36 .79 .98
08E6 vuveeeeeerennnnennnnnet 11.47 12.08 1.44 2.05 .56 .85
Sorghum grain .o.eoeeveceost 2.0k 4.59 .25 .78 .10 .32
Tot8l ecveeeeoecoscecenas : 100.00 100.00 12.52 16-91 4.91 7.05

Cottoré: : 86
Lint ........ ceeees cevteesaat .15 87.36 18.5 16.8 .2 .
Seed .tiiiiieiennnncinnns seel 13.85 12.21% 2.98 2.&3 ']7.1'? 18%

Total ...... e 100.00 100.00 21.58 19.27 8.46 38.03
Tobaceo: 100.00 100.00 7.81 7.46 3.06 3.11
oL crope: P e \ s

...... teeeceseenest . 24.10 . 1.76 .18 JTh

gea.nuts ....... ceeeeee ceeeet 42,3k 22.3h 1.06 1.63 R} 28
OYDEENB +.vviurernannananat 39.36 53.14 .99 3.89 .39 1.62

Tung nuts ....... Creereinnaet ol U2 2/ .03 2/ .01
Total .uveiiniennnnnnnnnns 100.00 100.00 2.51 7.31 .98 3.05

28
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Table 11.- Farm marketings and home consumption:

of value, averages 1935-39 and 1947-49 - Continued

Percentage distribution

Percentage distribution of:

: . : Livestock and :
Commodity : Commodity group :___products or crops : All commodities
1935-39 . 1947-k49 . 1935-39 1947-49 * 1935-39 1947-k49
: Percent Percent Percent Percent Percent Percent
Vegetables: _—
Dry edible beans ..........: 5.7h4 6.82 1.36 1.22 .54 .51
Dry field peas ........co..: .53 .86 .13 .15 .08 .06
MUNg beans «:.ceevvevnnn...: - .02 - 2 -— 2
Potatoes ..................: 23,23 23.91 5.53 h.26/ 2.17 1.78/
Sweetpotatoes .............: 5.27 3.30 1.25 .59 .49 .24
Other--sales:
Artichokes ..............: .21 .12 .05 .02 .02 .01
Asparegus, fresh ........: 1.27 LTh .30 .13 .12 .06
Asparagus, processing ...: .52 .68 .13 .12 .05 .05
Beans, 1ima, fresh ......: .50 .29 .12 .05 .05 .02
Beans, lima, processing .: .18 .48 .0k .09 .02 .04
Beans, snap, fresh ......: 2.51 2.25 .60 Lo .23 .17
Beans, snap, processing .: .52 1.03 .12 .19 .05 .08
Beets, fresh .oecoveeen..: .2l .17 .06 .03 .02 .01
Beets, processing .......: .07 .10 .02 .02 .01 .01
Broccoli ........ .38 .68 .09 .12 .04 .05
Brussels sprouts ........: .18 .21 .0k .0l .02 .02
Caebbage, fresh .......o..: 2.07 1.83 49 .33 .19 14
Cebbage, processing .....: .1k .09 .03 .02 .01 .01
Cantaloupes ....eceeeeecas 1.87 1.90 R .34 17 .14
Carrots .sev-eeeeececnn. oot 1.k2 2.06 .3k .37 .13 .15
COULIPIONET +oeevenennnnss .79 .80 .19 Ak .07 .06
Celery ..eeceeeeen. cecenst 2.37 2.32 .56 41 .22 17
Corn, sweet, fresh ......: 1.00 1.67 .24 .30 .09 .12
Corn, sweet, processing .: .96 1.17 .23 .21 .09 .02
Cucumbers, fresh ........: .68 .78 .16 .14 .OS .0
Cucumbers, processing ...: .39 .68 .09 .12 '81 .gi
Eggplent ...ivveececennent .12 .12 .03 .0 .01 .01
Escarole ....eeceescennns .07 A7 .02 .03 . .01
GarliC .iveeeerenccccncaet .06 .08 .02 .01 .81 .g/
Honeyballs ..e.ceveeeeeest .07 .02 .02 2/ .02 2/
Honeydews ..... .24 .26 .06 .05 .2 ._?/
Kale ..ceveeececececconcent .05 .06 .Olft gi. _54 2
Lettuce ..oeeevenenn. 3.94 5.30 .91& 2% & -?_1
(0755 1o) V-2 2.25 2.80 .5 .(5)8 .13 .03
Peas, green, fresh ......: 1.39 b2 .3g .26 .1h .11
Peas, green, processing .: 1.51 1.45 .38 .1 .07 .08
Peppers, reen ..........: 17 1.04 .1 .0:? '01 g/
Pimentos, processing ....: .09 .07 -82 ‘o -2/ z/
Shallots c.eeeseerccancant .05 .04 -23 .ll A 4
Spinach, fresh .......... : .84 .62 .02 .03 '01 0
Spinach, processing .....: .10 .16 . .89 -M 37
Tomatoes, fresh .....ece.: L.66 4k.99 1.%.% '60 :26 g
Tomatoes, processing ....: 2.79 3.37 -2 '25 et Y
Watermelons ...cceeeceeeet 1.23 1.42 '82 .76 35 3
Miscellaneous ..... el Eggg lggg 5.51+ 3:28 o1 136
Othe;g;.’::]?m?. C?.nsflfﬂ%)f-fl?fl.: 100.00 100.00 23.79 17.84 9.33 T7.43
Fruits and nuts: : ) 18 12
Grapefruit ....eeeveececnant 3.&8 31;'6{ ‘5‘2 gg “on 13
LemMONS.coeeecscssssccccssce gg :07 a o1 %/ E/
Limes 16.05 15.61 2007 1,30 B 3
Oranges . .6 o 3.3 1.9% 1.30 .81
eesesssescssesecscnl 5.65 3.29 3
Apples .. : 5. 28 1.50 .30 .12 .12 5
Apricots ... -27 ‘g8 .03 .06 .01 .02
AvOCados ccseeccccscroncanel 2- 413 133 .34 .13 .15
Cherri€s .....cecevececccssl -27 -97 19 08 .07 .03
Cranberries l-og ‘18 ‘o1 o1 2/ g;
DAates ccecececcsceccccnnnnet . 0 .05 03 .
5 - SR .56 .59 7
Continued -



Tgble 11.- Farm marketings and home consumption:

of value, averages 1935-39 and 1947-49 - Continued

Percentage distribution

Percentage distribution of :

. T Tivestock and : es
Commodi ty : Commodity rouP . products or crops ALl commoditi
1935-39 . 1947-k9 1935-39 1947-k49 . 1935-39 . 1947-49
Percent ; Percent Percent Percent Percent P_eg_cﬂ
Fruits and nuts; :
Continued : .36
Grages 9%8 10.32 l.g(; gg gg -82
IVEB .ceecccosscsocssssnsl . . . .
gtaches 11.16 10.38 1.4h 36 22 33
PEATE eevveocsscsssnssssanst 4.35 5.40 .56 k5 .2 .g/
Persimmons ..c.ececeecccecss .02 .03 3/ %/ ﬁ y
Pineapples .cceececcesccsost .01 2 2 1% 2 2
Plums and Prunes .eeeceeeess: L.77 4.82 .62 . .2 .g/
POmMEgranates «..ceseecescost .01 .01 2/ f_/ 2/ 2
Strawberries, fresh .......: 7.72 5.82 1.00 59 .39 ‘06
Strawberries, processing .: 3/ 1.75 3/ .15 _3/6 "
AIMONAE eoevverecnscsnnsanst 1.12 1.54 b .13 .0 .0]5.
Filberts .ceeceeecocccccses? .13 .19 .02 .02 .01 .08
PECANE +eoveccescsssnsansast 1.78 2.37 .23 .20 .09 .
WEINULE «eceecoccccsnncans .2 2.46 2.66 .32 .22 .13 .09
TOtBl cececscesccocccccsset 100.00 100.00 12.91 8.33 5.06 3.47
Sugar crops: H
u}‘ii:;-.ple slzmp ceeeenees 5.07 L. 46 .13 .07 .05 .03
Maple sugar ..... .28 A1 .01 2/ 2/ 2/
SOrEO BLTUDP evevesssansocst 7. 5.33 .20 .08 .08 .og
Sugar beets ..eceereececnsst 56.46 63.55 1.45 .91 .57 .3
Sugarcane 8irup ..eseeeeecst 11.62 T7.06 .30 .10 .12 .04
Sugarcane for BUEAT ...e.ee: 18.59 19.49 .48 .28 .19 .12
TotBl ceeececsccccsscnceet 100.00 100.00 2.57 1.44 1.01 .60
Seeds: :
Alf8lPB .ecierercescacannnet 24.16 18.84 .30 .20 .12 .08
Alsike ClOVET .ceveevonsccst 6.76 3.18 .08 .03 .03 .01
COWDERE +veeeveacnsnaneense:  16.86 12.24 .21 .13 .08 .05
Lespedeza ...ecesevccacnacet 8.58 9.0k A1 .09 .0k .04
Red ClOVEY ceevececsoonnnaat 17.09 18.43 .21 .19 .08 .08
SWeetClovVer ceccececsccncast 6.05 3.27 .07 .03 .03 .02
TimOothy ceeeecccosssssascsss 4.82 2.63 .06 .03 .02 .01
Other 4/ .......... ceeenens : 15.68 32.37 .19 .33 .08 .1h
Total coveveeens ceseesess:_ 100.00 100.00 1.23 1.03 Rn:) 43
Miscellaneous: :
BrOOMCOYN «.cooocovescaccst 22.35 15.42 .10 .08 Nollt .03
HOPS cevevonncnass cesssenesl h1.27 44 .01 .19 .22 .07 .09
Peppermint ..eoevqeceenconst 12.57 14.96 .06 .08 .02 .03
POPCOYD <.eeenn. 9.80 12.76 .ol .06 .02 .03
SPearmint ...eeceieceienen.t .95 L.16 2/ .02 2/ .01
Other 5/ vevuivevvanens eevees_ 13.06 8.69 .06 .04 .02 .02
Tot8l teeececennese esecese : 100.00 100.00 .]+5 .50 A7 .21
Tot8l CIOP8 eseesvessacsccncast 100.00 100.00 39.20 41.67
Total all commodities ....eece. 100.00 100.00

ee ee se oo oo

1/ Package bees, queen bees, horses, mules.

2/ Less than .005 percent.
3/ Included with fresh.

L/ Bentgrass, Bermuda grass,
fescue, ladino clover,

crested wheatgrass, white clover.
5/ Flax fiver,

bemp fiber, hempseec, vegetables grown under glass.
30

Kentucky bluegrass, crimson clover, chewings fescue, meadow fescue, tall

mustard, orchardgrass, Austrian winter peas, redtop, common ryegrass » perennial

ryegrass, Sudangress, sunflower, common and Willamette vetch, hairy vetch, Hungarian vetch, purple vetch,



Table 12.- Farm marketings:
value, averages 1935-39 and 1947-49

Percentege distribution of

Percentage distribution of

Livestock and

Commodi ty Commodity group roducts or crops All commodities
1935-39 . 1947-k9 | 1935-39  1947-k9 1935-39 1947-k9
Percent Percent Percent Percent Percent Percent
Livestock and products:
Meat animals: :
CaLVES wevvrerenennnannnenst 6.56 T7.51 3.16 4.15 1.86 2.37
Cattle .ecevuvenn.., ceeeeas : 46.89 48.47 22.56 26.79 13.32 15.29
Hogg Ceeteeeeannn ceecenaaat 32.96 39.31 18.74 21.95 11.06 12.23
Lambs ....... ceeenn R .72 3.82 3.23 2.11 1.91 1.20
SheeD +.vvervevennneennennss .87 .49 42 .27 .25 .15
Total ceveeenennnns ceeeaat 100.00 100.00 18.11 55.27 28.%0 31.54
Dairy products: :
Butter .......... 1.72 .68 .53 17 .31 .10
Butterfat .c.c.c...... ceeeat 2k .62 13.38 7.60 3.33 L.48 1.90
Milk, retail .ceeceenennnnns: 22,19 9.61 6.85 2.40 4.05 1.37
Milk, wholesale ....covvees: 51.47 76.33 15.88 19.02 9.38 10.85
Tot8Ll cveeevecenceneneneas  100.00 100.00 30.56 2l .92 18.22 14,22
Poultry and eggs:
Broilers ...... teeeseaceaaal b7 12.60 .85 2.35 .50 1.34
Other chickens ............: 25.98 17.62 L.66 3.29 2.75 1.88
Eggs, chickens .ecceve.... ot 61.09 68.92 10. 93 11.33 6. lég 6.38
TUrKEYB oeceovecenennnnannss T.71 .2 1.3 1.5 . .
Turkey hatching eggs.......: 45 .59 .08 .11 .05 .06
Total «..oeeuen tecesesceeat _ 100.00 100.00 17.92 18.67 10.58 10.66
Miscellaneous
BEESWAX «ecececcerconnocsonsl 61 .95 .02 .05 .01 .01
HODEY eevcecnacns Ceececeeeat 6.72 19.33 .21 .22 .13 .12
Mohair eseceeaas . 5.37 k.1 A7 .64 .10 .03
WOOL teveeonens ceceeeneeanat 60.41 56 .65 1.88 .22 1.11 .37
Other 1/ coveiveenernncnnnnss 26 gg lcl)g.g% 3.?; 1'(1)11‘ 1‘153 .g
TOtAl ceveeccncnccncananst 100 . . . . .
Total livestock and products : --- --- 100.00 100.00 59.0k 57.07
Crops:
Food grains: :
BUCKWHEBE evvevecececanneces .33 .1k .05 .03 .02 .01
RECE tevevenceccncnannncanat 6.63 T7.01 1.06 1.2? llg; gg
ceceeastanen 2.22 1.11 .35 . . .
mat .................... i 90.8 91.7h 14.%0 19.14 _5.90 2-22
TOtBL veveeeecencecenaeest  100.00 100.00 15.86 20.86 6.50 .9
Feed crops : &
10.72 10.60 1.43 1.86 .58 .
Barley ..... ceeens : S.Zh 58.45 7079 10.29 3.9 e
COrD cececsccnssan cesseneael :5L6.79 2405 o ol 2 4B 92 1.07
cawe LI Al e a3 e & 2
T EEBAD wesrenneennt 2.12 4.6k .2 . .
S°$§1€L"f gmin 100.00 100.00 13.33 17.60 5,56 7.56
Cotton : . 8.4k .60
LINt cevececcosocncacsaonns : 86.15 87.36 20.60 17.70 p ;I..lo
2.56 1.3
5€ed seeereencoccns ceeeneaal 13.85 12.64 3.31 .5 =22 5l
% . 100.00 100.00 23.91 20.26 9 .70
. .8 3.54 3.37
TODACCO ecoceccecossacns ceseest 100.00 100.00 8.65 7.85
01l crops: : . 1.8 .21 .80
FlaX6e€d «ccccseccscassncost 18.57 24.16 51 L g 2 2
. b1.37 22.14 1.13 1
Peanuts c.cccecoceccccccanss . L. s 1.75
. 40.01 53.28 1.10 09
Soybeans .05 ‘b2 2/ 22 2/ .01
B e T I W0.%0 = h & i 3.29
: Continued -
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Table 12.- Farm marketings: Percentage distribution of
value, averages 1935-39 and 1947-49 - Continued

Percentage distribution of s
Tivestock and : A1 commodities

: :
Commodi ty t Commodity group + products or crope :
P 1935-39 | L9L7-b Po935-39 ] wh7-by P 1935-39 | 19L7-LS
: Percent Percent Percent Percent Percent Percent
Vegatables: :
Dry edible beans .......ece.ed 7.51 8.18 1.35 1.19 .55 Sl
Dry fisld peas ...eecececccesd 17 1.11 A .16 .06 .07
Mung beans cececcccsceccces ool -—- .02 - _2_/ -— 2
Potatoes ecceesescssccscaccscs s 26.76 27.91 L.81 L.06 1.97 1.74
i:::zgg;::oes 3.3}) 2% gg .37 .26 .16
ceesesssssesssesess o . o .02 .02 .01
Asparagus, fresh ..ec..ocee. ot 1.86 .96 .33 Ak .1h .06
Asparagus, processing .......: 17 .87 .1l .13 .06 .06
Beans, 1ima, fresh ..c.ceceee? .73 .38 .13 .06 .05 .02
Beans, lima, processing .....: .27 .52 .05 .09 .02 N
Beans, snap, fresh cceecceece ot 3.67 2.90 .66 L2 .27 .18
:a::, i‘rmpl'm processing ..... : .7; 1.33 .1k .19 .06 08
ats, fresh ceecececcccccecs o3 o3 .21 .06 .0 . .
Beots, processing c..cceeeeeed A1 .13 .02 .Og 313. .gi
Broccoli eeceeeenes P .56 .38 .10 .13 ol .06
Brussels Sprouts ......ccceee? .26 .28 .05 .0l .02 .02
Cabbage, fresh «e.enseeeess ot 3.0L 2.36 .55 .3k .22 15
Cabbage, processing ececccceel .20 .12 NoNt .02 .01 .01
g:::z:ups ceeersensns 2.73 2.22 U9 .36 :20 .15
S P | 2.07 2. o . .
Cauliflower ececeess ceeessaest 1.16 1.04 g .ig %g %)Z,
Colary .oov.iiioniinseresneee! 347 2.99 .62 13 .26 29
¢ rn, sWweet, fresh ceecccessed 1.7 2,15 .27 n .ll .
orn, sweat, processing e....t 1.LO 1.51 25 .22 . T
Cucumbers, fresh ..... PP | . : -10 +10
- .99 1.01 .18 .15 o7 06
Fg;\:]v.b:z;s, processing ....e.et 57 .87 .10 13 .Oh .05
ANt cececccrrosasscssceel .18 .16 0 . ) .
ESCAYO0lO ccescccccccccccssoscd 1 21 R 2 R -3
. L] L] .02 .
gg:i;gaii;n:::::o-ccooooo 3 oig oé% .02 083 :gi :gi
fonegballe coocooeeecn et A3 - Y a g
Kale ceeeced . 033 006 005 -03 02
eeveemnrriaiivivaaes L0B .08 .ol .
16:;::2:3 teeeenennnens veeeeneat 3'78 6.83 1o04 :g; :0} %
P B eSS ¥ 5 5 2 -23
Peas, green, processing .....: 2.21 8 -2 -08 -1 -03
Poppers, Ereen e..csceeescessd 1.13 :]L_.jlz 40 -21 16 12
ghi:-intos, Processing eeeeeeee? .13 .09 .gg e -08 -0
Silot.s R .07 .05 ‘o -0 o a
pinach, fresh «.eceeceecess ) 1.2k 80 ‘5 -0 -0l 2/
Spinach, processing «se.e... ot 1k ~20 -22 -12 .09 .05
Tomatoes, fresh coeieecesceaet 6.83 6.13 -03 -03 .0l .01
V'Ii':::oei’ Processing eeeeeeeet  L.09 L.35 1'-273 'Zg‘ 50 .39
MBLONS eeeverernsncoaneat : ° : .
Mie oot tanaem : 1.80 1.83 .33 “27 io 027
oo et 2l 22l .2 8o 3 o
ee0ececsccscce . .00 17.99 lh'ss oIl °
o d 7037 6021‘
Pratie and aute i
Lemons .:“.'“. 3.75 3.65 -50 30
Lms S ececccecced h.69 3.79 .62 ‘31 020 .13
L4200 unsres e nenensend .05 .07 .01 o .26 13
Apples ...c eveeveccccccccccel 17019 16.hs 2.27 1‘36 g/ g/
Apricou R 23.26 21.38 3 08 L4 .93 058
ecececssescsccesccccel 2.h2 d 1076 1.26 6
AvVOCados +..eeeecenns . 1.5k 32 13 -7
CHETTLO8 +nvvnrnneenonnsenront 2.28 o2 04 -06 o A
CranbarTLen. v nnernnnsveson st -36 3.96 .31 33 % -
Cranberrios <uovoeeiiessanent 1.55 1.02 .20 .08 2 1l
Fige eeecececcscsse Treseneee” 009 019 01 .02 .08 .u‘
Crapes uenenonon, cesesscecced 9,3% 61 08 005 +01 01
eceesecececel . 10.8).. 1031 08 003 .02
H ¢ ® 9 OSh 038
Continued -
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Table 12.- Farm marketings:
value, averages 1935

-39 and 19547-49 - Continued

Percentage distribution of

Percenugo distribution of:

H
s t Livestock and H
Commodity : Commodity group . products or crops . A1l commodities
. 1935-39 ; 19U7-L9 . 1935-39 s 1947-L9 : 1935-39 ¢ 1947-k9
t  Parcent Percent Percent Percent Percent Per cent
H
Fruits and nuts: 3
Continued) :
olisesnooooao_ooooccccoc00.00: ohl 070 005 -% 002 .02
Peaches ceeeeeeccsennciaaeaat 10,76 10.2h 1.43 .85 .58 .36
Poars ccececceccsscccecccccet h02]2~ 5-2; 0? 0? ‘? '?
H 0 0
Persj_mons esccocccssccscscoce s . .

L S e am- 2 / -/ _/
ﬁ:::pﬁ Prunes ceeeeeceeoas? L.85 h.% Ef .EO .26 -127
Pomegranates ........e.eee..s. 0L .01 %é Eé H/ ﬁ/
Strawberries, fresh .cee....: 723 i.gg 1. .15 2} -07

wberri ocessing ...: . o .
Tocnds oy Frocesaing .o 1.%0 1.63 .%é 13 o7 06
M1barts cecceccecccocceccast .13 .20 .0 . .09 .08
T R 1.69 2,32 .22 .:;9 .lh 08
Walnut8 ceecccceccesccccncast 2,52 2,78 =35 8.23 5.!12 3.5h

Total ceeeccececccccccceset 100.00 100.00 13.2L 25 o B
Sugar crops: :
Maple BiXUP wieevnvnnnennnns 5,09 L6 13 .gs .2 .23
Msple SUGEN teveernrernnacnet h.gg 3-8(9) .;)I(l) '6{ a B
SOrgo 8iruUp .eceececccccccaet . . . N .
Sugar beOtS ceeeeseceacecneat 62,55 67.02 1'21 ’g; '82 .)6:;
Sugercane Sirup ceee...... ool 23.% 23%2 -5:9; :30 "2 13
OO0 - 51— Los e
3
Seads s !
Mfalfa vovvvnieiiennnnnnnant 26,93 20.38 .33 gg éﬁ :819
Msike ClOVEr eevevieceeneass 7.54 3Lk '89 -05 - .02
e 7.30 5.09 '13 1o .08 .ol
Lespedeza ....cevvieiinaieaar 9,57 9477 5 -20 .09 09
Rod clover vevevvveineennneas  19.06 19.9L 'og ol .03 .02
Sveetclover vuvvvveriiinaeea: 6,75 3.53 Jo7 .03 .03 .01
Timtti R S.ﬂg 3?83 ‘n :35 .09 .15
Otm ®0000000sc000ccccsnl 170 L] = .LJ
Total'/ 100.00 100.00 1.22 1.00 =50
Miscellaneous: 1n .08 .0k .03
Broomeorn vevieeiiinanaeenen: 22,35 15.42 2 .23 .08 .10
PE teeneiietnecnnsnanncaeas  L1.27 Lk.o1 ‘06 .08 .03 .03
Pepparmint .......ououioien: 12,57 1L.96 T8 -07 .02 .03
Popcorn ®00c000ceccccrsnccne s 9'80 12.76 .-2/ 002 2/ .01
SPORPIINt veuuuuannnnnnnns .95 L.16 % .ol .03 .02
Rher 5/ vreeerenreennnnnnnt  13.06 8.69 s o7 .20 +22
Total oeveineininnnn... t_200.00 100.00 2
: 0.96 12.93
Total crops R | 100.00 100.0¢ -
: 00.00 100,00
otal a1) commodities ..........t L

~—————— $

Less than ,005 percent.

Included with fresh strawberries.

%P“’kﬂze bees, queen bees, horses, mules.

Bentgrass, Bermuda grass, K
feacue, 1adino clover, mustard

Tegrass, Sudangrass, sunflower, common and Willamette vetch,

Crested vheatgrass, white clov

entucky bluegras
» orchardgrass,

er.

8, crimson clover, top, common ryegrass,
Austrian winter S;:)" ::gchf’ﬂungal‘hn vetch, purple vetch,

lass.
Flax fiber, hemp fiber, hempseed, vegetables grown under g
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chewings fescue, meadow fescue, tall

perennial



Table 13.- Home consumption:

Percentage distribution of value
and home consumption, averages 1935

and percentage of farm marketings
-39 and 1947-49

: : Percentage of farm
: Percentage marketings and
: distribution : home consumption
Ccmmodi ty : :
: 1935-39 147-b9 ¢ 1935-39 1947-b9
Percent Percent Percent Percent
Livestock and products: :

Meat animals:
CALVES «.cocesscavsessoascsssasssaasscnsel
Cattle ....coeeeeceonnns
HOGB «ovvvoccncsne
LAMDB ecvcocecocaccsasssnscasanns

R R R ]
P E R R IR I IR

cecsscecs

0.07

1.66
.01

Total c.eveevoccccsnns

1.9

2.28

Dairy products «cccoeeceeccnicnciocnenanestl

Poultry and eggs:
Chickens ...
Eggs, chicken ..........
Turkeys .....ceco.

Honey ..ceceeee

ceeesscsscsel

Total livestock and products ....ceceeeecest

Rice tevevveccnanns cesseene

Wheat cceeeceenscccscccnns

R R R R A

o
[

Total ccceveeceronncncns

cecesecsssseccnes

8
Bl

corn .....

=
S
o

Peanuts

secssssessscsseccs

E
3

Vegetables:
Dry edible beAns «.ecececececnse
Potatoes ..coceececaces
Sweetpotatoes ..
Other ...eceieecesoossccrosccsnnncans

EEEEERERE]

cesececsssescescscns

.03
.17

1.37

TOtAL cevcococnncnccnnnnne

1.67

Fruits and nuts:
Grapefruit ...
Oranges ....
APPlEB et iecrtittttcecersorsooscesanacnet
Apricots ...cececictetctaniicncncans
Cherries ....cccecevececoces cevecnel
Figs ....... cesseeatscrsans secesensee el
Grapes .
Peaehes .. cesececel
Pears ....ecieitciiiiciiritncennnone ceseeet
Plums and prunes ..
Strawberries ......

WalnuUtB .oveveecerooncnccnssnacnnsasnnnset

R I R R R R

R R

R I R R R R R

ceeecessscessssrsscenns

2.73

Sugar crops: :
Maple Sirup ..ceceveercecrcncrcnsesnnasaat
SOrgo Birup ...cieeiieiinitecniennacaneaat
Sugar cane sirup .....

Total .....

PR R R R T

R R I R R R R R

Cowpeas L Y Y Y PR Y PR PR T PR

Total CroOPB «eveevenneeneneneeeenns

seeeseces

Total, all commodities ....ceeeveveosost

759

X
.37

.0b .01
.17 .05

L/
.02
.01

.72

41 .10

'm

U2 .05

.03

27.98

26.40 3.8

2.02

100.00

100.00

13.63

7.66

1/ Less than .005 percent.
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